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Target seeks to label 
treated meat
 Target Corp., under pressure from 
congressional Democrats, is seek-
ing government approval to add a 
consumer warning to labels of meat 
treated with carbon monoxide to 
keep it looking red and fresh.
Read about it at 
www.packagingdigest/info/target

Prepare for a new   
barcode, says standards 
organization
Manufacturers and retailers should 
start planning for the 2010 deadline 
to adopt a new, smaller, international 
bar code that can help improve 
logistics, says the organization that 
created the standard. Read more at 
www.packagingdigest/info/GS1 
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Lower Your Production Costs—And Use Significantly Less Plastic— 
Without Compromising Security, Visibility Or Durability.

Natralock® paperboard packaging is a renewable solution that:

Call MeadWestvaco at 804.201.2447 to learn more. Or visit natralock.com.
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For Your Bagging Applications

• Tabletop & 
 Production 
 Baggers
• Counters
• Scales
• Conveyors
• Printers
• Poly Bags

Choose from our 
extensive line of 
in-stock bags and 
bagging equipment, 
or let us customize 
a solution for you!
 

w w w . a d v a n c e d p o l y . c o m

Toll-free: 800-754-4403
Tel: 330-785-4000

Fax: 330-785-4010
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“It's a great tool and a true asset. If I were going to
another plant location where there was no 20/20
Hindsight system, I'd call Monitoring Technology
again and get one. I have researched numerous
systems from various sources. The flexibility,
power and ease of use on the 20/20 Hindsight is
unmatched.”

Jerry Shoemaker
Plant Technical Manager

The Dannon Company

EVER WANT TO KNOW WHY?

DOES YOUR LINE EVER JAM?

See how hundreds of plants have used 

20/20 Hindsight’s family of  high-speed video 

recording systems to troubleshoot production

issues. Trial one today. Call 703-698-5520 

or visit us at the site below.

www.2020hindsight.com
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Custom Solutions.
Tailored to Fit Your Needs

Flexibility, Innovation, and Team. We are your perfect
F.I.T. for award winning design to market solutions.
Gilbreth will custom design a product program to ensure an excellent F.I.T. As your packaging
resource, our project managers and sales support team will help ensure your competitive edge.
Gilbreth utilizes the latest advances in shrink sleeve innovation combined with application and
field support to tailor F.I.T. solutions to your needs.
For more information call: 800.630.2413 or e-mail: info@gilbrethusa.com.

• Widest Range of Films, Inks & Coatings
• Scheduling Flexibility
• Inventory Programs
• Sustainable Packaging Options

• Project Management
• Application/Co-Packer Support
• Specialty Conversion
• Pioneer in Shrink Sleeves
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des gn trends

www. l igh tmach inery.com

LightMachinery

Image
It’s not just about your package, it’s about your product
IMPACT provides stunning clarity and quick image change over.

Drill
Our poweful lasers also enable  drilling for rapid release or slow release

Protect
Anti-counterfeit and tracking codes can be applied directly to products
at high speed

Meet the New Standard in Branding

Lasers for Marking and Drilling

IMPACT laser systems

Restaurant gift-cards 
dress up for the holidays

During the 2006 holiday season, restaurant gift-cards sold amounted to $3.4 billion 
and accounted for 27 percent of total holiday gift card sales, reports Phil Rist, retail 
analyst at BIGresearch. Rist says his firm expects the trend to continue. In time for the 
holidays, restaurants around the country, such as Bob Evans Farms, are maximizing 
gift-card sales with innovative packaging. Bob Evans Farms, which has 579 restaurants 
in the U.S., recently designed a gift-card packaging program with designer Seastone 
(www.seastone.com). Seastone says it has provided such packaging, which is available 
year-round to Subway, Dunkin’ Donuts, Cracker Barrel and Panera Bread. The packging 
materials include paperboard, plastic, tin, and wood, among others. Seastone works with 
a network of converters and printers to decorate the containers using offset, flexo and 
screen printing, and others methods depending on requirements. Bob Evans’ tinplate 
box is customized with the Bob Evans logo and related artwork. Says Mary Cusick, 
vp of restaurant marketing for Bob Evans Farms, “Customers are looking for ways to 
personalize gift cards. Seastone helps us do that within our brand character.”

A honey of a bottle 
for Seinfeld film

Barry the Bee, the new star of the Dreamworks film, Bee Movie 
from Jerry Seinfeld, which opened in theaters in early November, 
may not like how humans use honey, but he probably loves his own 

2-oz polypropylene bottle of the sweet stuff. “It’s a 
very organic fit for the movie,” says Brent Barkman 
of Golden Heritage Foods, LLC, Hillsboro, KS, 
which produces Barry’s Busy Bee Honey under 
a licensing agreement with Dreamworks. Golden 
Heritage, with honey-packaging operations in Latty, 
OH, designed the tiny bottle of honey to bear the 
image of the Barry character, which is printed on 
the eye-catching, heat-shrinkable film sleeve label. 
According to reports, Barkman didn’t plan to strike 
any sweet deals with Dreamworks. It just happened. 
“Opportunities knock, and we saw an opportunity,” 
he notes. Golden Heritage, which won’t reveal 
which company supplies the packages, has 
already produced over one million of the bottles 
for national distribution. The buzz is that the bottle 
is small enough to bring anywhere. It began flying 
out to Wal-Mart and other stores in October. 

pdx0712dtrends_ID   6pdx0712dtrends_ID   6 11/20/2007   1:40:57 PM11/20/2007   1:40:57 PM



Range of Support Services
> Technical Services for expertise &

support in each of our label formats
from concept through finished
product

> Color Management to ensure
consistent color across label types 
and substrates  

> Customer Analytics programs to
maximize supply chain efficiencies

> eCommerce suite of services to
streamline label procurement and
inventory management (EDI, EFT, VMI)

Multiple Print Technologies
> Offset Lithographic in combination 

and 7-color process printing with a full
range of coating and finishing options

> Flexographic in up to 10 colors with
water-based and UV ink systems

> Rotogravure in up to 10 colors with
specialty inks and coating options
(metallics, matte, etc)

> Digital across label formats for sales
samples, prototyping and short runs
with a full range of finishing options

Variety of Label Formats
> Cut & Stack for an economical

decorating option that’s available in
paper and synthetic materials

> Pressure Sensitive with high
quality graphics and suitability for a
variety of container shapes &
conditions

> Roll-Fed cost effective wrap around
OPP film labels 

> Shrink Sleeve that offer 360°
billboard graphics for full body and
multi-pack labels using PVC, PETG,
OPS & PLA film 

Fort Dearborn is the leading provider of decorative prime labels for consumer package goods companies.

We specialize in a variety of solutions to fit your packaging needs and provide innovative products, emerging

technologies and application support services that bring real, tangible value to our customers.

www.fortdearborn.com   |   p: 847.357.9500   |  info@fortdearborn.com

Decorative label solutions
we’ve got you covered...

News: Fort Dearborn Company Has Acquired Renaissance Mark!
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For more than 150 years, Cartier has been a creative 
force in the design and maufacturing of exceptional jewelry, 
watches, accessories and fragrances. Imagination, craft 
and inventiveness characterized the renowned French 
brand’s creations. Now, Axilone (www.axilone-sa.com) has 
manufactured a fragrance cap that resembles a jewel for 
Délices de Cartier to-go, a portable size of the fragrance. 

Its flawlessness and glass-clear transparency, against the 
bottle’s deep ruby red tone, is molded in Surlyn from DuPont 
(www.dupont.com/Surlyn/en_US/), which highlights the 
bevelled cabochon of the bottle. Axilone, a cap and closure 
manufacturer for the perfume, cosmetics and cosmetics 
industry, and a subsidiary of ILEOS, produces plastic and 
metal components at facilities in Europe, the U.S. and China.

‘Scentsational’ jewel of a cap

design trendspersonal care

Pucci’s scarf 
caps off the 
inspiration  

For its 60th anniversary, Italian 
fashion house, Pucci, has designed 
a closure for Vivara fragrance that 
elegantly conveys the brand’s convivial 
‘60s style. The idea was to reproduce 
the colors and design of one of the 
famous Pucci scarves with its window-
glass lines, bold swirls and almost 
delirious shapes. Rexam Dispensing 
Systems (www.rexam.com)  was 
chosen to create the exceptional 
dome-shaped closure, a transparent 
semi-sphere encasing colored printing, 
that acts as the visual image for the 
fragrance. To create this visual effect, 
Rexam needed to recreate a colorful 
design in lime, purple and pink from 
an irregular transparent form, obtain 
optimal visibility from any angle, 
perfectly reproduce the sharpness 
of the graphic detail and depth of the 
decoration and create a magnifying 
effect that enables the image to be 
sufficiently enlarged.

The material and printing 
techniques were chosen specifically 
to meet this challenge. Rexam 
recommended Surlyn from DuPont 
(www.dupont.com/Surlyn/en_US/) 
for its transparency and technical 
properties (fragrance compatibility 
and injection-molding characteristics), 
and direct pad printing. The printing 
technique requires the development 
of screens and pads conforming 
to the cap’s interior shape. 
The development was made in 
collaboration with Printing Intl. (www.
printinginternational.be/), a specialist 
in pad printing equipment. Injection-
molding mastery by Rexam Simandre 
(in France) and various decoration 
techniques made it possible to obtain 
a faithful reproduction of the scarf.
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Galliker Dairy Co., Johnstown, PA , adds White Tea 
with Blueberries to its tea lineup, featuring a dazzling heat-
shrinkable sleeve label from Seal-It (www.printpack.com), a 
division of Printpack. The elegant and picturesque graphic 
design for the quart-size bottle presents colorful artwork of 
blueberries on a scenic Asian background and a pot of tea 
vignette. The results offer strong shelf appeal to the shrink 

sleeve, which snugly conforms to the shape of the bottle. Seal-
It gravure-prints the labels in 10 colors on vinyl film rolls. The 
labels are placed on the bottles with automatic equipment. The 
all-over design also includes nutrition facts, ingredients, a bar 
code and more of the colorful graphics, ensuring brand identity 
for the dairy. There are four other teas in this bottle size and 
nine teas with shrink labels in a pint bottle size. 

Blueberry flavor comes through on tea labels

design trends

Sparkling juice 
shines in gift-
ready, silver 
packaging

In November, Izze Sparkling Juices 
traded its brightly colored packaging 
for a more sophisticated look during 
the holidays. Four-packs of 8.4-oz 
cans of the sparkling water and fruit 
juice blends are housed in paperboard 
containers printed in silver metallic ink.

This is the first year the drinks will 
be available in the proprietary holiday 
packaging, which was designed 
specifically for gift giving.

Describing the concept behind the 
new packaging, Izze Beverage Co.’s 
Kelli McCusker states, “We envisioned 
our version of the Tiffany box — 
something that uniquely represents a 
quality ‘gift’ inside.”

Created with input from graphic 
agency Vermilion (www.vermilion.
com), the holiday packaging continues 
the Izze tradition of a simple, clean 
design. “So many consumer product 
goods feel the need to say everything 
on the pack,” McCusker continues. “We 
avoided that. The simplicity and lack of 
overcommunication are hallmark styles 
of Izze and have made it aspirational 
for discerning consumers from the 
beginning.” The juices are distributed 
exclusively at Target stores. They come 
in five flavors: sparkling blackberry; 
sparkling clementine; sparkling 
grapefruit; sparkling pomegranate; and 
sparkling apple.

McCusker says the juices provide a 
nonalcoholic alternative for holiday gift 
giving and can be used  as a cocktail 
mixer. The four-pack retails for $3.19.
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Variety is the recipe for success. The process of producing, filling, and packaging yogurt is a 
law unto itself that involves meeting a wide variety of demands with a single, ideal solution. KHS 
offers highly efficient, all-inclusive concepts and systems, ranging from pasteurizing through filling 
to packing, that not only the dairy industry will savor. 

BEVERAGE
FOOD
NONFOOD

www.khs.com

YOU CARE FOR THE CONTENT.
WE CARE FOR THE FILLING AND PACKAGING.

In the fall of 2007, 
Bartons Confectioners 
launched Heavenly Dark 
popcorn and pretzels 
in tapered cartons, 
designed for elegance 

and a small footprint. 
“The pretzel container was 

conceived while trying to find a 
container that worked for a product that was tall 

and thin and would have a relatively small shelf footprint,” explains 
Bartons Confectioners marketing director Carrie Madigan. “The 
popcorn box is styled after retro movie theater popcorn boxes.”

The pretzels are packed in 8-oz SBS cartons, and the popcorn 
is sold in 9-oz SBS cartons. The packages get a rich look from 
process plus spot color printing by Seaboard Folding Box 
Corp. (www.seaboardfoldingbox.com), which prints them on 
a Mitsubishi (www.mlpusa.com) six-color press. According to 
Madigan, the color, shape and graphics made the flexible and cost-
effective packaging appropriate for products meant for decadent 
consumption. Heavenly Dark popcorn and pretzels join Bartons’ 
extensive product line, which includes nutritional and snack bars, 
chocolate bars, caramel cups, chocolate cherries, mints, molded 
chocolates, nut clusters, nut crunch and bulk chocolate.

Popcorn and 
pretzels slip into 
slim elegance

The rabbit multiplies!
French rabbit, purveyors of fine French wines in the convenient and eco-friendly Prisma 

package from Tetra Pak, Inc. (www.tetrapak.com), has introduced the first 250mL, single-
serve Tetra Pak carton in the U.S. It is available in Pinot Noir, Merlot/Cabernet Sauvignon, 
and Chardonnay/Sauvignon Blanc. The 250mL 4-packs retail for $10.99 nationwide at Wild 
Oats stores, fine wine shops and other premium grocery stores.

“We’re thrilled to offer this new innovation to the wine world. We think consumers will 
love the convenience of the smaller size in such a lightweight, eco-friendly package,” says 
Jean Charles Boisset, founding Hare of French rabbit and President of Boisset America. 
“We believe the wine consumer is evolving into single-serve wines. This new entry offers 
portability, protects the wine quality and integrity, and offers benefits for stadiums, airlines, 
concert venues and outdoor pools.”  The dual varietal Petit (Merlot-Cabernet Sauvignon and 
Chardonnay-Sauvignon Blanc) offers a new experience with French rabbit. The label carries 
forward the light-hearted, fun winery image with rabbits hopping all over the package. The 
eco-friendly package is said to reduce packaging waste by 90 percent and has merely 4 
percent packaging to weight of package (compared with 40 to 50 percent for glass bottles). 
The containers are made primarily from renewable resources, and the cos. claim that every 
shipment reduces greenhouse gas emissions by being lighter, compact and more efficient.
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TAKE YOUR BRAND?

CLOSMULTI-MATERIAL

NER STRIPS MULTI-MATE

ONTAINERS

HERMOFORM CONTAINER
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©2007 Alcan Packaging
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Ask the Leader. Ask Alcan.
Bolder packaging breakthroughs. Better productivity and performance. 

Bigger opportunities for your brand’s success. You’ll like the answers you

get from the No.1 manufacturer of food flexible packaging in the world. 

Alcan Packaging provides advanced solutions for frozen and fresh food, meat, 

cheese, dry food, retort food, snacks, beverages, pet food and specialty markets. 

With our global reach, world-class R & D, commitment to sustainability and

multi-material capabilities, there’s no question we’re focused on taking your 

packaging to new levels of excellence.

Ask for your Alcan Packaging Food Americas representative
at 773.399.8000 or visit www.alcanpackaging.com.

FOOD AMERICAS
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comment
Mary Ann Falkman, Editor-in-chief

Defining the future of 
packaging operations

What trends, from both inside 
packaging operations and from 
outside macroeconomic factors, are 
likely to impact packaging over the 
next eight years? To fi nd out, the 
Packaging Machinery Manufacturers 
Institute assembled several focus 
groups of consumer goods companies’ 
packaging personnel during fall’s 
PACK EXPO Las Vegas. The 10 
trends they gleaned from these 
sessions are not surprising and, 
together, they paint a fairly clear 
picture of the future of packaging, all 

of which will become part of a larger 
forecast, Vision 2015. Here’s what a 
panel of your peers is predicting:

The proliferation of new products/
brands/packaging, stemming from 
consumer demand, will continue 
throughout the foreseeable future. 
This could mean that machine 
fl exibility, rather than speed, will 
most impact purchasing decisions.

Emphasis on sustainability in 
materials and operations is being 
driven by customer needs and 
consumer sensitivities (read the results 

of our research on sustainability, p. 
40). Also, CPGs are being challenged 
to maintain a workforce with 
the skills required to operate and 
maintain increasingly complex and 
sophisticated machinery, and risk 
assessment of the machinery is critical 
(see our new column, Eye on Safety 
on p. 44, for more challenges). Focus 
group members complain that they 
often cannot obtain capital needed 
to invest in improved machinery, 
and they also fault the machinery 
makers for lack of post-sales technical 

support and training. Line integration 
services and global sourcing are 
more important now (as Vance 
Vandoren explains in his column, 
p. 23), and CPGs say they want a 
closer relationship with their vendors. 
Finally, traceability in the supply 
chain, especially for pharmaceuticals 
and some foods, will become even 
more of a necessity, the participants 
say. Time will tell.

Pillow Pouch
Machine

Form Fill and Seal Machine
With Finishing Conveyor

Square Bottom
Gusseted Bag

Continuous Motion
4 Sided Seal Pouch

Shaped and Wet Wipe
Pouch Machine

Multi-Lane
Stick-Pack

The innoThe innovvativative leader ine leader in
fleflexible pacxible packaging syskaging systtemsems

3005 State Road, Telford, PA 18969

Phone: 215-721-4600
equipmentsales@fresco.com
www.fresco.com
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The new FAS SPrint SidePouch Bagging System delivers new levels of speed and versatility to packaging
environments that require daily washdown procedures. This ergonomic system is uniquely designed for 
efficiency, featuring a conveyor of pre-opened bags ready for immediate loading, an ample 60" load area, 
and automatic bag sealing. Genuine SidePouch bags are available in a variety of materials, with features such
as reclosable zippers, resealable flaps, reinforced headers and tamper-evident perforations.

888-288-6224  |  www.autobag.com

Introducing the 
FAS SPrint SidePouch™

Bagging System

Ask About 
New Low-Cost 
Financing and 
Leasing Options

Request an ROI 
Payback Analysis

> High Productivity – High-speed Food 
Application System (FAS) packages up 
to 120 bags per minute

> User-Friendly – State-of-the-art touch 
screen controls simplify set-up and operation

> Flexible – Designed for fast and easy 
product changeovers 

> Washdown-Ready – One-touch clean-out 
mode and 90° tilt action for easy cleaning

> Dependable Operation – Rugged 
construction, on-board diagnostics, and 
field-proven mechanical components 
backed by a nationwide network of 
factory-direct service engineers

Simple,
Fast and

Flexible
Food Packaging
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new productsequipment

AUTOMATIC WEIGHING AND COUNTING EQUIPMENT

Your Product, Your Container, Our System

The rugged, overbuilt qualities
of Ohlson Packaging systems
ensure maximum production
uptime. Guaranteed.

Whatever your company 
produces, Ohlson Packaging 
has a system that can 
automatically weighcount:

• Frozen Foods
• Candy
• Produce
• Bakery Items
• Hardware
• Pharmaceuticals
• Vitamins
• Automotive Products
• Electrical Components
• Plastic and Wooden Parts
• Animal Products
• And much, much more!

For more information on our extensive line

of netweighing and weighcounting

machines, call us today at 877-668-7800,

or visit our web site:

www.ohlsonpack.com

Shown: Weighscale Model 2-M-2

490 Constitution Drive  • Taunton, Massachusetts 02780
Fax: (508) 977-0007  •  E-mail: info@www.ohlsonpack.com

ATLANTA, GA • BOSTON, MA • CHICAGO, IL • CINCINNATI, OH • DALLAS, TX 
EDISON, NJ • MIAMI,FL • CHEYENNE, WY • GREENSBORO, NC • PHILADELPHIA, PA

Filler The Rx-Fill is a machine capable of counting tablets in manual, 
semi-automatic and automatic modes of operation. Product is poured 
into a hopper that regulates the flow of the product onto a two-track 
vibratory tray. The vibratory tray separates and feeds the product into a 
counting unit. The counting unit, using infra-red technology, counts the 
product passing through. The product is then funneled into the original 
container. With speeds up to 25 bottles/min for a 100-product count, the 

filler can accurately count product into containers in a packaging cell or 
a packaging line. It has quick changeover with minimal contact parts, 
easy setup and can be mounted on a tabletop or it can be mounted to 
a conveyor.
BellatRx, Inc., 
514/630-0939. 
www.bellatrx.com 

Variable-data printing
A variable-data printing module 
expands solutions for digital 
packaging and label printing, of 
which all HP Indigo industrial presses 
will be able to take full advantage. 
The variable-data printing is part 
of the co.’s Software Suite 7, and is 
available as an Adobe® Illustrator® 
plug-in. The product was developed 
specifically as the first variable-
data printing solution to fulfill the 
specific requirements of the labels 
and packaging market and is fully 
integrated with the entire pre-
production workflow. Using XML 
and CSV (comma delimited data 
file) input, the technology ensures 
that variable elements can easily 
be tagged and positioned within 
packaging and label artwork in 
absolute and relative positions. 
Variable bar codes can be 
automatically generated and deliver 
precise readability, and images and 
type elements with personalized 
information can be automatically 
placed into defined areas within the 
packaging design, the co. says.
EskoArtwork, 937/454-1721. 
www.esko.com
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new products

Front & Back 
Label Applicator 
• Equipped with rugged 
 stainless steel side frames
• Electronically matched top trap ensures  
 optimum system flexibility
• Variable labeling speeds to 
 300+ Products per minute
• Easily integrates into existing 
 lines or off line configurations

3600 RW 
Series 
Applicator 
• Reads, Encodes, Verifies,
 Prints & Applies RFID tags
• Unique reject shuttle 
 mechanism for bad tags
• Supports EPC Class 1, Gen 1 and Gen 2 tags
• Sato or Zebra version available

1318 Quaker Circle • Salem, OH 44460
Telephone: 330-332-1800 • Fax: 330-332-2144 

Every facet... of our 
manufacturing process is housed under one roof. 
We offer the most automated, state-of-the-art 
manufacturing facility in the industry—resulting 
in an impeccable finished product. 

From Semi-automatic applications to the most 
demanding high speed, high accuracy labeling 
solutions, we understand your needs. 
And at CTM, supporting our customers before,
             during and after the sale is paramount.  

Contact us today, or visit us on the Web!

pdx0706_ctm.indd   1 05/07/07   11:29:16 AM

Boxmaker Pak Master 2800 is aimed at sheet plants 
requiring the flexibility to produce a wide variety of styles 
and board grades. The machine can work with either cut-
to-size blanks or stock sheets up to 9�32 ft. The onboard 
computer with a simple-to-use touchscreen enables quick 
setup time and stores previously run jobs for easy recall. 
Interchangeable tooling including slot and cutting/scoring 
knives, creasing bars and tooling for simple die-cuts, is 
fitted without the need for setting tools. The machine is 
constructed to withstand the rigors of a modern sheet 
plant environment, and its servo drives ensure a long 
machine life with minimal maintenance. Options include a scissor-lift infeed, flexo printing stations for single-
color printing and work- and takeoff conveyors for stacking.
Autobox, 817/270-1019. 
www.autoboxna.com

DC drives The new Allen-Bradley PowerFlex DC drives combine the performance capabilities of 
DC technology with the benefits of digital control, diagnostics, easy programming and system integration 
through the flexible communication options in the drive architecture, the co. states. The PowerFlex DC drives 
feature extensive analog and digital I/O options for flexible installation while the PowerFlex drive peripheral 
interface (DPI) allows easy connectivity to a variety of communication adapters and programming tools. 
Regenerative and nonregenerative DC drive configurations are available. The PowerFlex drives also feature 
internal communication options that are designed to help users assemble highly integrated applications in a 
cost-effective manner. Network connectivity options include DeviceNet, ControlNet and EtherNet/IP, allowing 
users to integrate their complete data and easily manage information from the plant floor to the top floor, 
according to the co.
Allen-Bradley/Rockwell Automation,  262/512-2369. 
www.ab.com/go/prpfdc

Emergency-stop button PICO-GUARD™ 
fiberoptic emergency stop button can be used with co.’s 
PICO-GUARD safeguarding system. The E-stop button 
works in conjunction with the controller and other optical 
elements in personnel safety and equipment protection 
applications. Used with the co.’s plastic fiberoptic 
cable, the button offers a quick and simple means of 
connecting and disconnecting the fiber. When paired 
with the PICO-GUARD controller, the E-stop button 
meets Safety Category 4 applications (per ISO 13849-1) 
and is certified for use in harsh and potentially explosive 
environments. The product features a bright red push-
to-stop, twist-to-release button with a yellow background 
(per ANSI NFPA 79 and IEC 60204-1), and provides a 

choice of models with fiber connections on the same or opposite sides of enclosure. Offers ATEX, FM and 
CSA explosive environment certification ratings, is certified to ISO 13849-1 Category 4 requirements, and 
delivers easy connection for 2-mm OD (1-mm core) plastic fibers.
Banner Eng. Corp., 888/373-6767. 
www.bannerengineering.com

Adapter cables The co. introduces AS-Interface 
Flat-to-M12 adapter cables, which are available in straight 
or 90-deg M12 head angles with single or dual flat cable 
configurations in lengths of 0.3, 1, 2, or 5 m. The flat cable 
is a significant feature of the interface, and these cable 
accessories simplify and speed the connection of I/O 
devices, which serve as intelligent sensors, emergency-
stop switches and modules to the AS-Interface. They also 
facilitate the simple connection of junction boxes and panels 
to the trunk line, as well as power supplies and AS-Interface 
scanners to the bus, the co. says. 
Pepperl+Fuchs, 330/486-0001. 
www.am.pepperl-fuchs.com

equipment
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Visit HP’s OEM partners for more information.
Click hp.com/go/oeminkjet6

Free yourself from having to call a service technician. HP Inkjet technology designs cartridges 
that are clean and easy to install. Helping you minimize any messy production downtime. 
All while providing clear and concise printing solutions, for even your toughest secondary 
package coding needs. Contact our OEM partners today and take control of your production 
line through the power of HP Inkjet technology.

Production downtime can leave its mark.

©2007 Hewlett-Packard Development Company, L.P. All rights reserved.

FPO

HP C8842A Versatile Black
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With our water-based inks, your packaging can  
be sustainable and still pop off the shelves.  

Provide excellent adhesion to linerboard  
or coated and uncoated foils.

Get high-impact color and reduce  
your environmental impact.
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A Member of

North  Amer ican  Packaging  
Bringing the World Together Through Color and Technology

 

Never worry about the level of quality,  
or the level of VOC's.

Our water-based inks can be a part  
of your answer to the sustainability question.

Inks with excellent adhesion and printability never  

looked so Green for your folding carton business.  

If you’re looking for ways to meet sustainability  

requirements set by brand owners and retailers, take  

a look at our water-based inks.

Reduce chemical scuffing, scratching and abrasions,  

while getting the full range of color you need.  

Operate at high press speeds and emit fewer VOC’s. 

Each of our water-based ink systems has unique 

performance characteristics designed to provide  

high-quality printed packaging.

For more information, contact your local  

Sun Chemical representative today.  

Or visit www.sunchemical.com/waterbased
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The Choice is Clear.
With more than 60 years of palletizing experience, FKI Logistex is an industry leader in the design 
and integration of robotic solutions for palletizing applications. Each robotic palletizing system 
integrated by FKI Logistex is designed to maximize productivity and increase effi ciencies. As a 
global leader in automated material handling solutions, FKI Logistex provides fl exible, complete 
robotic systems, including full system design, fabrication, installation, commissioning, and the 
industry’s leading service and support organization. For more information, call 877-935-4564 
or visit www.fkilogistex.com/Robotics today!

©2007 FKI Logistex. All rights reserved.

Complete 
Robotic Palletizing 
Solutions.

- Experts in palletizing
-  Custom design and manufacture 

of end-of-arm tooling
-  Industry-leading conveyor design 

and manufacture
- Total systems integration

R O B O T I C  P A L L E T I Z I N G

THE AMERICAS +1  877 935 456 4 EUROPE +44 (0)  870 350 3055 ASIA PACIFIC +86 21 52372255

Packaging_Digest_1207.indd 1 11/5/07 12:25:50 PM

new productsmaterials

Freezer-to-microwave 
film Developed for improved 
convenience food applications, 
Pentafood® W-4302 film extends the 
co.’s line of packaging films. The new 
series of freezer-to-microwave PP-
alloy films, available in exceptionally 
clear, white and black and in 
15- to 80-mil gauges, reportedly 
balance the heat stability needed 
for microwave cooking with the 
cold-temperature impact resistance 
required for refrigerated and frozen 
foods. Other suggested uses for the 
heat-sealable films include fresh and 
processed meats, fish, snack foods 
and pre-cooked foods.
Klöckner Pentaplast Group, 
540/832-3600.
www.kpfilms.com

Stopper A  single-vent, 13-mm 
stopper joins the co.’s LyoTec™ 
line for lyophilized pharmaceutical 
products. The co. feels that as 
more biotech drugs arrive on 
market, the new product will 
enable manufacturers to select 
the appropriate stopper and vial 
sizing combination required. Like 
others in the line, the new single-
vent-configured stopper features 
a fluorocarbon barrier film on its 
top to prevent sticking to pressure 
plates of chambers after the 
lyophilization cycle.
West Pharmaceutical Services, 
610/594-2900.
www.westpharma.com

Bottles & Closures
Screw cap for milk carton The combifitSmall 
carton is cited for new inroads. The co. says UNIMILK, 
a Russian owner of 27 regional dairies and production 
facilities, is using the 300-mL cartons, made reclosable 
with a screw cap to market its Shadrinskoe brand 

of condensed milk in Siberia, the Urals area and 
Kazakhstan. The cap has a raised 14.3-mm flange for 
convenient pouring and a cutting ring that slices through 
the coated board cleanly with a twist.
SIG Combibloc, Inc., 610/546-4141. www.sig.biz
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SStrictly speaking, the term “outsourcing” refers to the practice of hiring a 
third-party service provider to assume responsibility for functions that the 
client no longer wishes to handle in-house. In the packaging industry, that 
could include such diverse chores as IT services, product design and even 
entire manufacturing operations.

But in recent years, outsourcing has become associated specifi cally with 
the hiring of overseas fi rms at bargain prices, especially in India and China 
where labor costs are dramatically lower than in the U.S. According to 
Ron Hira, chair of the career and workforce policy committee for Institute 
of Electrical and Electronics Engineers Inc., the Washington policy and 
lobbying unit of New York-based IEEE-USA, consulting fi rms are claiming 
20- to 70-percent net savings as a result of offshore outsourcing, even with 
coordination costs factored in.

Russ Novak, research director for automation at the ARC Advisory 
Group, Inc., adds that “one successful type of outsourcing fi rm that has 
achieved a growing client base is the Global Service Providers (GSP). 
They use an onsite-offshore model that combines economical offshore 
personnel with a locally-based contingent. Local services are conducted in 
the traditional manner but are supported by a fl exible offshore structure that 
incorporates an advantageous labor cost basis.”

But with a few exceptions (most notably Tata Consultancy Services 
in Pune, IN), automation system integration is still dominated by North 
American fi rms. More than 90 percent of all the companies listed in the 
Packaging Integrator Guide (www.integratorguide.com/packaging) are 
located in the U.S. or Canada.

A few North American integrators are themselves GSPs for international 
clients. One of the largest is Honeywell Process Solutions (www.honeywell.
com/ps) with more than 3,000 project engineers and designers working 
worldwide through a network of 50 design centers. Honeywell’s onsite 
offshore model is based on their Global Project Engineering (GPE) 
methodology, which provides the foundation for consistent engineering 
processes, tools and standards across the company. It also allows for 
collaboration among multiple offi ces around the world when a project calls 
for geographically distributed resources.

Control System Integrators Association-certifi ed integrator Advanced 
Automation of Exton, PA (www.advancedautomation.com) entered the GSP 
business last February by forming a joint venture with Engro Innovative 
Automation (EIAL)  of Lahore, Pakistan. The new arrangement will allow 
Advanced Automation to localize its capabilities for clients that do business 
on a global basis.  Advanced Automation will support EIAL in its sales 
and support activities in Europe, the Middle East, China and South Asia 
in offi ces formerly maintained solely by EIAL. More international system 
integrator partnerships are in the works.  Stay tuned.

System integrators and 
offshore outsourcing

   PACKAGING DIGEST DECEMBER 2007 23

system 
integration

Consulting Editor Vance J. VanDoren, Ph.D., P.E., contributes articles on 
process control, advanced control and systems integration. Dr. VanDoren 
also edits Control Engineering’s and Packaging Digest’s annual Automation 
Integrator Guide. Dr. VanDoren previously served the industrial automation 
industry as an applications engineer for General Electric and as a product 
marketing and development engineer for Texas Instruments’ Industrial 
Automation Division. He currently manages a fi rm of consulting engineers 
in Lafayette, IN, where he develops custom control strategies for advanced 
process-control applications. 
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Del Monte Food Company’s plant in Modesto, 
CA, started life as a tomato processing facility, 
before being converted to fruit processing in 1999. 
It now processes fresh peaches, pears, apricots, 
grapes and cherries and also produces various 
combinations of Del Monte’s branded fi nished 
products such as fruit cocktail, mixed fruit, diced 
and sliced peaches, Orchard Select, fruit cups, Fruit 
Chillers, pears and pineapple products in various 
container sizes and materials including metal cans, 
plastic cups and glass jars. The plant is housed on 
84 acres, has 500,000 sq ft of production fl oor area 
and 1,000,000 sq ft of warehouse/shipping space, 
produces more than 30,000,000 fi nished cases/year 
and employs 1,800 people during the peak season.  

In 2005, Del Monte Foods introduced a line of 

shelf-stable, fresh-fruit products in four-oz cups that 
included varieties of Del Monte mixed fruit with 
syrup, Del Monte jello cups and other products. 
“In light of a required production capacity 
expansion, Del Monte chartered an engineering and 
operations team in early 2004 with the mission to 
explore and evaluate the global, single-serve plastic-
container fi ll and seal machine companies,” says 
Robert Waid, plant production manager. The team 
ultimately created a matrix that was used to rank 
and rate each of the companies and its machinery 
offerings in terms of what the members considered 
to be the most important attributes: superior 
technology; equipment reliability; engineering 
knowledge; project-management skills; fi nancial 
strength; initial purchase cost; and risks. “The team 
determined that Waldner’s fi ll and seal machine 
and the company itself best met our needs,” says 

Waid. “From that point on, we worked closely with 
Waldner’s U.S. agent, Packaging Technologies and 
Inspection, LLC. (www.ptiusa.com). PTI was a 
superior choice because they represented several 
other top-tier food-machine companies such as 
LAN for our material handling needs and Sterifl ow 
retorts.”

 The initial work began in February 2005, 
and by late June, the team presented the 
Plastic Expansion Project to Del Monte’s 

Jack Mans, Plant Operations Editor

A new packaging system at Del Monte’s giant plant in Modesto, CA, FILLS AND SEALS 
700 four-oz fruit cups/min and THEN STERILIZES them in two batch retorts. The setup 

includes a sophisticated tray system that transports the cups to and from the retorts.

Retorting fruit 
cups at Del Monte

DECEMBER 2007 PACKAGING DIGEST  www.packagingdigest.com

The 12-lane wide, intermittent-motion fi ller indexes two 
lanes per cycle for a total of 24 cups per cycle. Each four-
oz cup contains about three oz of fruit and one oz of light 
syrup. These are fi lled by four fi lling stations—a minor 
fruit fi ller, a major fruit fi ller, a liquid fi ller and a liquid fi ll-
to-level fi ller. After fi lling, the cups are conveyed to the 
sealing area, where they are steam or gas-fl ushed and 
then sealed by conduction heat.
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senior management and submitted a fi nal version 
of a capital-authorization request to fi nance the 
project. It was approved by the board of directors 
in August 2005, and from that point on, the team 
worked even more closely with PTI, Waldner, LAN 
and Sterifl ow to fi nalize engineering details and 
layouts. Initial purchase orders were issued starting 
in October 2005. Team members made several trips 
to Europe to monitor the progress of equipment 
fabrication and to perform a fi nal acceptance test 
prior to equipment shipment. “The project was on 
a very tight timeline” says Waid.  “All equipment 
had to be installed and operational by the start 
of fresh-pack in July 2006, in order to capture 
important fi rst-year savings. The installation also 
had to be performed while the plant continued to 
operate on a twenty-four/seven basis, due to high 
product demand. These challenges were met, thanks 
to the extraordinary efforts of everyone involved in 
the project, and the line produced its fi rst fi nished 
products by early July.”

 For this project, PTI compiled a fully 
automated, turnkey operation that consists of 
high-speed fi lling and sealing of the product, 

retort sterilization and automated package handling 
from the fi ller and sealer in and out of the retorts 
to the downstream equipment. This large-scale 
operation, which produces more than 700 cups/

min, consists of a Waldner Dosomat in-line 20.24, 
two-index by 12-lane-wide cup-fi lling/sealing 
system that fi lls/seals 24 cups/cycle, two Sterifl ow 
batch-retort sterilization systems that can hold 
21,888 cups each and LAN automated cup-
handling systems that provide automated loading, 
transport and unloading of the retort stacks. PTI is 
the North American agent for Waldner, Sterifl ow 
and LAN. The machinery was indeed successfully 
installed in Del Monte’s Modesto plant in July 
2006, and is now operating 24 hr/day, seven 
days/week. The output is almost three times the 
production rate of Del Monte’s standard fi lling/
sealing line, which averages 240 cups/min and 
requires several operators for each line. The PTI 
line has three operators plus two people loading 

cups.   
Cups, which are supplied by Printpack, Inc. 

(www.printpack.com), are transported through the 
Waldner cup fi ller/sealer on slat carriers that have 
24 cavities each. Workers manually load the cups 
into 24 horizontal channel conveyors that deliver 
them to the front of the machine, where suction 
cups reach up through the open cavities in the 
carriers and pull the cups down into the cavities. 

The intermittent-motion machine features 
four fi lling stations—a minor fruit fi ller, a major 
fruit fi ller, a liquid fi ller and a liquid fi ll-to-level 
fi ller—followed by the sealing station. The 12-
lane-wide machine indexes two lanes at each cycle 
for a total of 24 cups per cycle. Each four-oz cup 
contains about three oz of fruit and one oz of light 
syrup. The fi rst fi ller on the machine, the minor-
fruit fi ller, fi lls cherries or pineapple, which are used 
mainly for decoration and taste.   

The minor fruit fi ller features a hopper with 24 
pockets in the bottom. Product is delivered to the 
hopper by a vibratory feeder, and an open screw 
inside the hopper distributes the product from the 
center to the hopper extremities to ensure constant 
product level in the hopper. A base plate in the 
bottom of the hopper vibrates to allow product to 
fi ll the pockets, after which sliding plates in the 
bottom of the pockets open to allow the product 
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The installation of the 
new line has proven to be 
very successful. The plant 
is now able to produce 
approximately 60 percent 
more fi nished cases per day 
with 50 percent less labor.

Continued on page 26
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to discharge into the plastic cups. Because 
cherries and pineapple are so different, 
fi lling them presented a challenge. To ensure 
complete fi lling of the pockets, stainless-steel 
rods mounted above the pockets carry out a 
slow, synchronized, horizontal motion. This 
system is gentle on the product and ensures 
that the product is loosened above the pockets 
and does not bridge.

Next, the cups travel to the major fruit 

fi ller, which fi lls most of the solid product, 
such as diced fruit. Here again, the fruit is 
loaded into a hopper that discharges into 
24 pockets and the fruit is delivered to the 
hopper. The pockets have sliding plates 
on the top and bottom. The top plates 
open to allow product to fi ll the cups. 
They then close, and the bottom plates 
open to discharge the product into the 
plastic cups. As with the minor fruit fi ller, 

two stainless steel rods mounted 
above the pockets carry out a slow, 
synchronized, vertical oscillating 
motion overlapped with a horizontal 
motion in the opposite direction 
to ensure complete fi lling of the 
pockets. This system also is gentle 
on the product and ensures that 
the product is loosened above the 
pockets and does not bridge.

 The third fi ller dispenses 80 to 
90 percent of the syrup into 
the cups through 24 nozzles. 

This is a gravity unit that regulates 
the volume of syrup by adjusting the 
time that the valves are open. The 
fourth fi ller is a gravity-fed unit that 
fi lls the syrup to the top of the cup. 
This will be a variable quantity that 
depends on the volume of the fruit 
in the cup. In this operation, the 
24 cups are raised and the spring-
loaded valves open. When the 
product reaches the tops of the cups, 
the valves close and the remaining 
syrup is drawn up by a proprietary 

suction system.
After fi lling, the cups are 

conveyed to the sealing area, where 
they are steam or gas-fl ushed and 
then conduction heat-sealed using 
a beaded-type profi le sealer. In this 
operation, fi lm from a roll is pulled 
across the machine and all 24 cups 
are lifted against it. Hot sealing 
heads are driven down by cams 
and apply pressure to seal the fi lm 
against the rims of the cups. This 
combination of heat and pressure 
will seal through the product and/or 
syrup on the rim and ensures the 
integrity of the seal. The lid material 
is supplied by Curwood, Inc. (www.
curwood.com). Next, the cups are 
conveyed to the cutting station, 
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FLEXICON CORPORATION
2400 Emrick Blvd, Bethlehem, PA 18020-8006 USA
Tel: 1 888 FLEXICON (1 888 353 9426)
Tel: 1 610 814 2400 • Fax: 1 610 814 0600
E-mail: sales@flexicon.com

Flexicon innovations boost the productivity, safety, and
cleanliness of your bulk bag unloading operations far
beyond the limits of other designs. And unlike Flexicon’s
previous unloaders, widely copied by competitors, these
new generation machines are based on advances that are
patented or patent pending.

Flexicon also offers a wide range of other mechanical
process equipment—as well as weigh batching and
blending stations—as individual units or engineered,
automated systems integrated with your new or existing
process—constructed and finished to industrial, food,
dairy and pharmaceutical standards.

Unlike opposing bars that 
pinch the spout of partially
empty bags from two sides, the
POWER-CINCHER® flow control
valve* cinches the spout concen-
trically—on a horizontal axis for
easier tie-offs and greater flow
control, and vertically in a tight
zigzag pattern to prevent leaks.
In addition, it resists jamming,
breaking and leaking, and allows
full-open discharge from bag
spouts of all popular diameters.
USDA Dairy Accepted.

Cinch spouts concentrically 
with POWER-CINCHER®

flow control valve*

The SPOUT-LOCK® clamp ring*
creates a high-integrity, sealed
connection between the clean
side of the bag spout and the
clean side of the telescoping
tube. This prevents contamination
of the product, while eliminating 
the plant contamination that
occurs when falling material 
rapidly displaces air and dust. 
It also stretches the spout down-
ward in combination with the
TELE-TUBE® telescoping tube* 
(at right).

Eliminate dust during 
hook-up/discharge with
SPOUT-LOCK® clamp ring*

The BAG-VAC® system vacuums
displaced air and dust from the
receiving vessel and returns clean
air to the plant. The vacuum also
causes empty bags to collapse
dust-free prior to disconnect,
eliminating the dust emitted 
during manual flattening of 

empty bags. With optional
double-wall telescoping
tube, it vacuums any parti-
cles dropped from spout 
creases during discon-
nect, while eliminating 
awkward access ports.

Prevent dead spots and pro-
mote flow with TELE-TUBE®

telescoping tube*

Eliminate dust during
disconnect and bag collapse
with BAG-VAC® system

The TELE-TUBE® telescoping
tube* pneumatically raises the
SPOUT-LOCK® clamp ring* (at
left) for connection to the bag
spout, then allows it to lower,
applying continual downward
tension. As a result, the spout is
kept taut at all times, preventing
excess spout material from
bulging outward (creating dead
spots) or falling inward (creating
flow restrictions). Works in uni-
son with FLOW-FLEXER™ bag
activators to promote flow.

Models for hoist and 
trolley loading (shown) 

and forklift loading, 
available with flexible

screw conveyor (shown), 
pneumatic conveying 

system, outlets to suit any
process, and integrated

scale system for 
loss-of-weight batching

directly from bags.

Patented advances make other designs obsolete

*Patent(s) granted and/or pending. ©2005 Flexicon Corporation.
Flexicon Corporation has registrations and pending applications 
for the trademark FLEXICON throughout the world.

UNITED KINGDOM +44 (0)1227 374710
AUSTRALIA +61 (0)2 9482 4033
SOUTH AFRICA +27 (0)41 453 1871
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Call for free, 
new CD ROM

Convey pneumatically to/from 
multiple discharge/inlet points

Flexicon pneumatic con-
veying systems transport a
broad range of bulk materi-
als over short or long dis-
tances between single or
multiple inlet and dis-
charge points in small to
high capacities. Offered in
both positive pressure or
vacuum configurations,
from single-point “up-and-
in” installations to mobile
units to cross-plant sys-
tems complete with rotary
airlock valves, pick-up
adapters, filter receivers,
cyclone separators, fill/pass
valves, hand-held pick-up wands, silos, day bins and more.
Available designed, constructed and finished to industrial
and sanitary standards.

Connect bulk bags quickly,
easily, safely at floor level
New SWING-DOWN™bulk
bag filler* lowers and 
pivots the fill head, stop-
ping it in a vertically-orient-
ed position that places the
bag inlet spout inflatable
connection, inflator button,
and four bag loop latches
within one arm's length of
an operator standing on the
plant floor, allowing safe,
rapid bag connections.
Eliminates danger of step-
ping onto and over roller
conveyors to access rear
bag hooks and spout con-
nection collars, standing on
the conveyor with head and arms inserted beneath opera-
tional fill head components, and straining to pull bag spouts
upward over inflatable collars while reaching for bag inflator
buttons. Available to industrial, food, dairy and pharmaceuti-
cal standards with numerous performance enhancements.

Convey free- and 
non-free-flowing materials
Convey free-flowing and
non-free-flowing bulk solids
ranging from large pellets
to sub-micron powders—
including materials that
can fluidize, degrade,
pack, cake, smear, seize or
plug in other conveyors—
with no separation of
blended products.  Units
convey vertically, horizon-
tally, or at any angle—
through small openings in
walls or ceilings—around,
over, or under obstructions.
The only moving part con-
tacting material is a rugged
flexible screw, increasing reliability and cutting maintenance.
Enclosed conveyor tube prevents contamination of product
and plant environment.  Cleans quickly, easily.  Individual
conveyors available as well as plant-wide systems with auto-
mated controls. 

www.flexicon.com

Revolutionary design 
eliminates 4 bulk bag 

unloading
problems

Cups leaving the fi ller/sealer are 
transferred to retort trays by vacuum 
grippers. Each tray holds 192 cups.

 For more information about package 
handling, visit Packaging Digest’s 

PACKAGE HANDLING 
TECHNOLOGY CHANNEL 
at www.packagingdigest.
com/info/packhandling
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where serrated circular dies descend 
and cut the fi lm around the tops of 
the cups. The waste fi lm is pulled 
onto a roll on top of the machine 
and discarded. 

After sealing, the cups travel 
past a coding station where four 
ink-jet printers from Videojet 
Technologies, Inc. (www.videojet.
com) travel across the machine and 
print production information on the 
tops of the cups. Each printer prints 
data on six cups while the fi ller/
sealer slat conveyor is at its resting 
position during the indexing cycle.

 The cups then travel to the 
discharge of the Waldner 
machine, where they are 

transferred to retort trays on the 
LAN system. Each tray holds 192 
cups, which is the content of eight 
carrier slats on the fi ller/sealer. In 
this transfer operation, a slide with 
96 vacuum grippers in an 8�12 
confi guration moves over four 
carrier plates and lifts out the fi lled 
and sealed cups. The slide then 
moves over the retort tray, where 
it places the cups. It requires two 
transfer operations to fi ll the tray 
with 192 cups. The cups are placed 
closer together in the trays than they 
are in the fi lling/sealing machine, so 
the pick-and-place transfer system 
moves the cups closer together as it 
travels from the fi ller/sealer to the 
retort tray. The transfer system then 
opens up as it travels back to the 
fi ller/sealer for another load of cups.

The automated LAN system 
assembles trays into stacks, delivers 
the stacks to two retort sterilizers 
and transports retorted trays from 
the sterilizers to a point where 
they are delivered to downstream 

packaging, all without human intervention. To 
start this procedure, trays leaving the fi ller/
sealer are assembled into stacks that contain 
19 trays and 3,648 cups. When six stacks 
have accumulated, they are transported to the 
Sterifl ow retort by shuttles. This system has two 

retorts and two shuttles; one shuttle transports 
trays to the retorts, while the other transports 
retorted trays back onto the LAN system. Each 
Sterifl ow retort consists of a 5-ft diam chamber 
that holds six stack-assemblies containing 
21,888 cups. The two Sterifl ow systems run 
simultaneously to process more than 40,000 cups 
during a single retort cycle.

The Sterifl ow retort features a patented, 

The line is 
establishing new 
levels of uptime 
performance and 
maintenance 
reliability measures.
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Plastic squeeze tubes, bottles, closures,
overcaps and pails...for whatever you need in
plastic packaging, Berry Plastics Corporation
is the source.

Need custom decorated tube packaging?
Berry can do it! To introduce your newest 
exotic personal care items, take your pick of 
our vast assortment of bottles in shapes and
sizes designed to stop traffic. Berry can do it!
You’ll be amazed at what a uniquely designed cap
will do to enhance the look of your packaging.
Berry has it!

Have you been searching for a new and
unusual bottle cap with an elegant metal over-
shell or a sophisticated hot-stamped banding
treatment? Look no further than Berry Plastics.
You’ve found it!

At Berry Plastics Corporation we offer
an unlimited selection of innovative plastic pack-
aging products—thousands of styles and colors
to choose from—plus custom designs to meet
your special needs.

For prompt, economical and ingenious
solutions to your plastic packaging requirements,
contact your Berry Plastics Representative today.

P.O. Box 959 (47706), 101 Oakley St.
Evansville, IN 47710

Phone: 812-424-2904, Fax: 812-424-0128

www.berryplastics.com

BERRY
P L A S T I C S

“The Source”

Continued on page 28

Trays of cups are assembled into stacks that contain 
19 trays and 3,648 cups. When six stacks have 
accumulated, shuttles transport them to the retort.  
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super-heated, cascading water system that 
operates typically at about 221 deg F with 
variable internal overpressure to sterilize 
the cups of product. After the product is 
sterilized, cold water cascades down over the 
cups to cool them to 80 deg F, after which 
the six stacks are removed from the retort. 
A complete retort cycle takes about 30 min. 
The stacks leaving the retort travel to a LAN 
machine that unstacks the individual trays 

and places them on a LAN conveyor that 
transports them to a station where vacuum 
grippers remove the cups from the trays and 
place them on a conveyor that takes them to 
the sleeve wrapper. After the cups have been 
removed, the trays travel to a tipping station, 
where each stack is tipped to remove any cups 
that have not been removed by the grippers. 
The trays then are conveyed back to the 
loading station and repeat the cycle.

A signifi cant advantage of 
this integrated system is that 
the controls for the fi ller/sealer, 
retorts and the LAN system, 
all of which are supplied by 
Rockwell Automation  (www.
rockwellautomation.com), are also 
integrated. An operator can observe 
machine parameters and enter 
commands or data at any machine 
and it will be transmitted to all 
elements of the system. 

“The installation of the new line 
has proven to be very successful,” 
says Waid. “The plant can now 
produce approximately 60 percent 
more fi nished cases per day with 50 
percent less labor. The line is also 
establishing new levels of uptime 
performance and maintenance 
reliability measures. In addition to 
the Diced Fruit product offerings, 
the new line also has provided 
the fl exibility to produce Del 
Monte’s new Fruit Chillers frozen 
fruit sorbet products. This new 
product was successfully developed 
and produced on the new line 
shortly after installation, because 
of its fl exible product-handling 
methods and superior fi ll-and-seal 
technology. We are very satisfi ed 
with the new line. Not only are we 
enjoying the benefi ts of increased 
capacity, productivity and uptime 
reliability, but we are now able 
to produce new products that 
fulfi ll Del Monte’s mission to 
continuously create innovative, 
convenient and wholesome quality-
fruit products.”   

After retorting, the individual trays are 
unstacked and transported to a station 
where vacuum grippers remove the 
cups from the trays.   

     More information is available:
Packaging Technologies and 
Inspection, LLC, 914/337-2005. 
www.ptiusa.com.
Videojet Technologies, Inc., 
630/860-7300. www.videojet.com.
Curwood, Inc., 920/303-7300. 
www.curwood.com. 
Printpack, Inc., 404/691-5830. 
www.printpack.com.
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From challenging applications to basic sensing,
Tri-Tronics patented technologies provide the

performance and reliability your customers demand.

800-237-0946
ttco.com • info@ttco.com

Call us for knowledgeable application support and
design assistance on your next requirement.

Call or visit our website to get your
FREE 2007/2008
Catalog today.

Low cost, miniature
photoelectric sensors

with the quality, reliability and performance
you expect from

MINI-EYE
“Small, Rugged and Powerful...

yet Low in Price!”
� A tough general purpose sensor
� Best performance for the price
� Proximity, Retroreflective or Thru-Beam
� Fixed cable or connector
� 10-30 VDC, 5 volt models available
� Waterproof – NEMA 4X, IP66
� Immune to ambient light and strobes
� High Speed — 600 µs response time

“High-performance features
at a basic sensor price!”

� One touch AUTOSET™
� Flashing alignment indicator
� Manual gain adjustment
� 10 interchangable optical blocks
� Glass or plastic fiber optics
� Waterproof – NEMA 4, IP67
� Immune to ambient light and strobes
� High Speed — 500 µs response time

EZ
EYE

™

Leading companies.
Leading solutions.

SUPPLIER
MEMBER

PMMIPMMI

™

Made In USA

Hormel Foods Corp. has converted 
its 15-oz steel cans for chili from 
sanitary to Quick Top® full-panel, 
easy-opening (EZO) ends from 
Silgan Containers Corp. (www.
silgancontainers.com). The brand 
is the fi rst in the chili category, and 
one of only a few food products, 
to use a colored pull-tab to create 
differentiation. A 300-dia, gold-
colored EZO steel end is now 
accented by a red tab. The colors 
were chosen to support Hormel 
Chili’s red and yellow brand equity 
conveyed by the label. 

Silgan has incorporated a variety 
of ergonomic elements into the 
design. The back of the pull-tab 
is fl at, not rounded, to provide a 
better tactile surface for grasping 
and the tab is bent to enable easier 
fi nger access. “Putting an EZO end 
on a package tends to be perceived 
by consumers as more modern by 
today’s standards,” says Bob Pepper, 
group product manager, Hormel.

The company was looking for 
ways to increase its already strong 
usage in the home. Research shows 
that not only are consumers willing 
to pay more for the convenience 
of EZO ends, but they tend to let 
products with traditional ends sit 
in the cupboard, while brands with 
EZOs are selected fi rst. Brands that 
convert to EZO ends also realize a 
sales lift, due to consumer preference. 

“We had heard from consumers 
about the benefi ts of EZO through a 
variety of research approaches. Silgan 
worked with us to help validate those 
fi ndings,” Pepper says. 

“Putting such a prominently-
colored tab on the can end enabled 
us to leave the EZO communication 
off the new label design. We felt 
that the red tab really brought 
attention to the can and made 
the conversion evident without it 
needing supporting copy,” says Marty 
Wolesky, product manager, Hormel 
Chili. Timing was the other critical 
aspect of the conversion, he adds. 
“We stated the clear objective of 
being ready for chili season, and we 
hit it.”  

In total, more than 14 Hormel 

     More information is available:
Silgan Containers Corp., 
818/348-3700. 
www. silgancontainers.com.

chili stockkeeping units are 
currently in the process of being 
rolled out with the new EZO 
end. Although the varieties 
have just recently reached 
retail shelves, Hormel Foods 

has already received positive 
consumer feedback. “We’ve 
actually gotten calls from 
consumers already thanking and 
complimenting us for making 
the switch,” Pepper says.

Color tabs easy to open
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  Belgioioso’s line of sliced cheeses opts for EASY-OPEN 

PACKAGING using technology that protects its award-winning taste 
and texture while providing the ‘ultimate’ in convenience.

Cheese-pack is sure
 to please

BelGioioso Cheese, Denmark, WI, has been 
making award-winning, all-natural Italian cheeses 
since 1979. Now, all of its sliced cheese varieties 
are available in new easy-open packaging from 
Curwood(www.curwood.com). Introduced in 
early 2007, the line of high-quality sliced cheeses 
has transitioned out of a tear tape access method 
into Curwood’s Curpolene® 7202 fi lm with an 
IntegraScore® opening feature, designed to offer a 
consistent and reliable means of opening the cheese 
pack. The opening feature initiates and guides 

scored tearing horizontally across the package for 
convenient opening with slider zippers or tamper-
evident hoods.

 “We are constantly seeking to improve the 
quality of our packaging without compromising 
the quality of our cheeses,” says Errico Auricchio, 
president and founder of BelGioioso Cheese. The 
company produces and packages its high-quality 
cheeses in both its Denmark facility and one in 
Pulaski, WI. 

 Curwood’s Dave Engen, market manager 
for cheese, describes the Curpolene 7202 fi lm 
as a 2.6-mil, two-ply, coextruded lamination of 
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Higher Speeds. 
We’re Listening. 

Less Downtime.
We’re Listening.

Greater Efficiency. 
We’re Listening.

• High speed, multi-inspection
capability

• Ethernet communication and 
remote diagnostics 

• Multi-level password protection

• Color touch-screen controller

Teledyne TapTone specializes in integrated package inspection 
systems that test a wide range of product containers for leaks, fill level,

cocked cap/missing caps, missing labels and other inspections. TapTone 
systems can be configured to meet your inspection and budget requirements.

Come and speak with our packaging inspection specialists to find the system
that’s right for your production line.

508.563.1000 • www.TapTone.com

Amazing...

The latest 
innovation in
plastic container
inspection.

Experience it yourself 
at PackExpo Las Vegas.

Visit Us 
at Booth 
#C-1708

pdx0711_000000.indd   1 10/19/2007   10:19:46 AM

Lauren R. Hartman, Senior Editor
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oriented polyethylene terephthalate, 
laminated to a proprietary ethylene 
vinyl alcohol/nylon coex that offers 
superior resistance to heat and abuse, 
as well as superior machinability, and 
barriers and esthetics for nonrespiring 
sliced cheeses like Provolone and 
Cheddar. The Curpolene fi lm family 
also provides stiffness and can seal 
through contamination, for an 
attractive, form-fi tting package that 
allows controlled drawdown to ensure 
that slices or chunk cheese won’t stick 
to the packaging. One other advantage 
is the fi lms’ outstanding aroma and 
oxygen barriers that prevent fl avor 
transfer and extend shelf life. 

 Word has it that BelGioioso 
will move all of its sliced 
cheese products to this 

fi lm structure. The cheese packages’ 
IntegraScore opening feature allows 
consumers to easily and completely 
remove a tamper-evident hood 
protecting the pack’s press-to-close 
zipper. The hood is easily removed 
when the consumer detaches it from 
the pouch along a precise score in 
the outer, nonbarrier fi lm layer. 
This allows the package to tear 
in a straight line, eliminating any 
inconsistencies in opening. By using 
IntegraScore technology instead of 
tear tape, BelGioioso is able to reduce 
its setup time and waste as well as 
increase machine speeds.

Curwood prints the fi lmstock 
for the cheese packages by fl exo in 
fi ve colors with BelGioioso’s brand 
identity, American and Italian 
fl ag seal graphic, the bright red 
BelGioioso logo and nutritional 
information. The fi lm’s clarity 
highlights the cheese’s texture 
and color to enhance its appeal in 
the retail case. The press-to-close 
zipper allows storage in the original 
package to keep BelGioioso’s brand 
in front of the consumer throughout 
the product’s six- to nine-month 
refrigerated shelf life.

 Adopted for several cheese 
products marketed by 
BelGioioso, including 

8-oz retail package sizes of sliced 
Asiago, Provolone and Cheddar, the 
structure’s IntegraScore technology, 
which completely enshrouds the 
press-to-close portion, keeps the packs 
hermetically sealed. The company 
required that the seal be completely 
tamper-evident and the opening 
feature be hermetically sealed. 
Hermetic seals resist fl ex cracking and 
degradation from natural cheese oils, 
Curwood says. 

Exactly how the IntegraScore 
feature is added to the fi lm is 
proprietary, but Engen says that it is 
incorporated into the fi lm before it is 
sent to BelGioioso for package making. 
Curwood pre-applies the score lines 
and the IntegraScore directional tear 
system, which is engineered to be pre-
applied to the fi lm rollstock so that the 
customer doesn’t have to do anything 
or make any changes to obtain an easy-

open package. 
According to Auricchio, it’s a 

feature critical to the functionality of 
the package, which is produced on 
horizontal form/fi ll/seal equipment. 

Recognized with several awards 
from the Flexible Packaging 
Association (www.fl expack.org), 
the IntegraScore feature can be 
used to enclose either press-to-close 
packages like BelGioioso’s or can 

enclose a zipper or slider closure. The 
feature can be used on standup and 
traditional pouches and a variety of 
laminated structures. 
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Improved
Productivity.

Packaging 
Machinery 
With A 
Custom(er)
Attitude.

www.kwheardyou.com 

5224 Snapfinger Woods Drive/ Decatur, Georgia 30035 USA/ Telephone: 770-981-5200/ Fax: 770-987-7160

KW

Ask our customers what we do best. The answer will almost certainly have

to do with maximizing their productivity. That is, after all, our main focus

as we design and refine cartoners and bagmaking  systems for the snack,

bakery, frozen/prepared foods, and confectionery industries. Get in

touch. We’ll listen. Better yet, we’ll hear.

We’re Delivering.

     More information is available:
Curwood, 920/303-7300.                
www.curwood.com.
Flexible Packaging Assn., 
410/694-0800. www.flexpack.org.
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Deliver your sample 
products or component
products effectively.

The Unit Pack name is synonymous with innovative research and improvements in 
unit-of-use packaging. Select the perfect size and shape, from 1/2 cc to 90 cc to
hold precisely the amount of product desired. Telephone us toll free 877-930-3200
or e-mail sales@unitpack.com today for a brochure and sales.

Visit our website! unitpack.com

Unit Pack Company Inc.
7 Lewis Road, Cedar Grove NJ 07009-1498 
Phone: 973-239-4112 / Fax: 973-239-0429
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W
Winterborne’s foldover 

blister-pack is taking warehouse clubs by storm, 
showing how sustainable packaging can really work.

When it started to see its packaging customers 
embrace the fl edgling sustainability trend, converter 
and contract packager Winterborne, Inc. took 
an old idea and made it the new darling of the 
clubstore set. Headquartered in Chatsworth, 
CA, vertically integrated Winterborne converts 
thermoformed plastics, corrugated and paperboard 
into a variety of two-piece clamshell blister-packs, 
carded blisters, folding cartons and countertop and 
fl oor point-of-purchase displays. Its client base—
primarily manufacturers of consumer durables—
includes such household names as Microsoft, 
Toshiba, Samsung, LG Electronics, Seiko, 
Speedo and Leatherman. Along with the output 
from a partnership facility in Shenzhen, China, 
Winterborne’s two plants in California produce the 
fi nished materials and provide contract-packaging 
services as well.

“More than two years ago, we started to 
see signs of the industry changing, from an 
environmental standpoint,” recalls Howard 
Mallen, Winterborne executive vp. “It 
began with the anti-PVC movement, as I 
would call it, which really was the start of 
the sustainable-packaging movement.”

 For Winterborne, the evolution of the two-
piece plastic clamshell or carded blister away 
from polyvinyl chloride to a more eco-

friendly virgin polyethylene terephthalate, then to 
a recycled-content PET blister, was not enough. 
“We asked—from energy, water usage, greenhouse-
gas emissions and materials recyclability—what is 
the best material we could use?” Mallen explains. 
“We decided fi ber was the best if we received the 
paper from a sustainable forestry (supplier).” For 
its EnviroShell™ container and long-term eco-
awareness plans that may just impact the world at 
large, Winterborne receives the 2007 Innovator 

Award for Sustainability from Converting magazine.
Having a trapped blister inside lightweight 

paperboard is not a new idea; converters have made 
all kinds of “foldover” blister-cards since the 1980s. 
Winterborne’s innovation with the EnviroShell lies 
in its ability to mimic strong, all-plastic clamshells 
via different combinations of mini-fl ute corrugated 
and various weights of preprinted liner boards. The 
patent-pending EnviroShell uses a 100-percent 
post-consumer-recycled PET blister sealed between 
two pieces of recycled corrugated. The components 
easily separate for disposal and recycling, and 
Winterborne claims the package is cost-neutral to 

Mark Spaulding,                  
Converting Editor-in-Chief

Converter/copacker 
embraces 
sustainability
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traditional plastic clamshells. 
For Big Box retailers, particularly the 

Wal-Marts, Sam’s Clubs and Costcos, 
EnviroShell provides a self-selling 
package with bold graphics on a larger 
billboard than typical pegboard-mounted 
blisters. But like those packages, it passes 
theft-prevention requirements and also 
withstands the weight of being stacked 
three layers high in palletized point-of-
purchase displays. 

During its development, sealing of the 
EnviroShell corrugated became the chief issue. 
“All the qualities that make corrugated the 
ideal material to replace the plastic created the 
challenges we had,” Mallen says. Hot-melt and 
cold glue had produced disastrous results in 
the past, but success came with a water-based, 
sustainable adhesive activated only by heat. 

Winterborne cooperates with Hyannis, 
MA-based Sencorp, Inc. (www.sencorp-
inc.com), to manufacture the HPFlex/
EnviroShell sealing equipment. That 
system bonds the corrugated together 
while also crushing the outside edges to 
eliminate unsightly raw fl utes.
    The merits of EnviroShell were 

More than two years ago, we started to 
see signs of the industry changing, from 
an environmental standpoint.

Winterborne executive vp Howard Mallen (left) and president and chief executive 
offi cer Joseph Nazari show off the EnviroShell contract-packaging operations at the 
company’s Chatsworth, CA, headquarters. 

Contract packagers
   The following companies have a 
marketing message in this issue:
Aldelano, 800/972-2599. 
www.aldelano.com.
Assemblies Unlimited, 877/273-6259. 
www.assemblies.com.
Compact Industries, 800/513-4262. 
www.compactind.com.
Cosmetic Supplies USA Inc., 877/9-cos-usa 
www.cosmeticsuppliesusa.com
Cup Pac, 877/347-9725. 
www.cuppac.com.
LF of America, 954/963-6226. 
www.lfweb.com.
Maple Island, Inc., 800/369-1022. 
www.maple-island.com.
Market Resource Packaging, 
609/395-6934.www.mrppackaging.com
P.J. Noyes Co., 800/522-2469. 
www.pjnoyes.com.
Packaging on Demand, 949/226-7289. 
www.pakondemand.com.
Profilpak, 800/559-1163. 
www.profilpak.com.
TCX Juice, 956/585-8321. 
www.tcxjuice.com.
THEM, 800/322-8436.
www.them.net
Toll Packaging, 888/248-8423. 

www.tollpack.com.
Continued on page 34
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recognized last year as the package won 
a Best Sustainable Technology award at 
Packaging Strategies’ Sustainable Packaging 
Forum in St. Paul, MN. Its success is further 
evident in the more than 2 million packages 
in the marketplace to-date. Add to that the 
strategic alliance Winterborne established 
in late 2005 with Smurfi t-Stone Container 
Corp.’s i2i™ business unit. That agreement 
has helped Winterborne gain customers in 

new markets such as Johnson & Johnson 
and Neutrogena. 

“For Smurfi t-Stone, it was a very 
good deal because ninety percent of the 
package is corrugated,” says Joseph Nazari, 
Winterborne president and chief executive 
offi cer. “They just renewed their license, 
and they have the right to sublicense [the 
EnviroShell] with our approval.”

Licensing the package is one of 

Winterborne’s plans to help spread 
sustainable packaging worldwide. Five 
licenses already have been issued—
three in the U.S. and two in China—
and interested European customers, as 
well as toymaker Mattel, have made 
contact. “We are creating a network 
so we can manage the quality of the 
EnviroShell,” Nazari says. “I’m not 
interested as much in issuing licenses 
as I am in keeping the quality intact.”

Meanwhile, at the Chatsworth 
plant, space for EnviroShell contract-
packaging operations has been 
doubled and will expand again by 
early next year, Mallen says. “The RF 
sealing [for all-plastic clamshells] and 
shrink wrap part of our business is 
getting smaller as we see EnviroShell 
getting larger. With Wal-Mart’s 
Sustainability Scorecard making every 
SKU’s packaging traits accountable 
by next February, we’re seeing more 
people becoming reactive, saying, ‘we 
have to change.’”

Further evidence of EnviroShell’s 
success is the converter’s latest 
expansion of its “Take to Register” 
POP marketing program. Rather 
than putting high-ticket items 
such as iPods and media cards out 
in the open, product is secured in 
locked displays but promoted via 
representative packaging on the sales 
fl oor. 

     More information is available:
Winterborne, Inc., 818/725-2828. 
www.winterborne.com. 
Sencorp Inc.,  508/771-9400.  
www.sencorp-inc.com.
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As a global player in food packaging and processing,Tetra Pak is dedicated to responsible 
industry leadership.We believe that profitable growth must be in harmony with 
environmental sustainability and good corporate citizenship.Tetra Pak cartons come 
primarily from a renewable resource (70 to 74% paper from responsibly managed forests) 
and are recyclable – nearly 50 million consumers can recycle their cartons in curbside 
programs in the US today.Tetra Pak packages also use less material and are among the 
lightest on the market, which makes them cost-effective for manufacturing, shipping and 
storing – and are carbon neutral.Tetra Pak offsets its production by purchasing Renewable 
Energy Certificates.

For more information visit www.tetrapakusa.com

How do Tetra Pak cartons
rate by Mother Nature?

recyclable

made from renewable resources

carbon neutral production

healthy business

all of the above
Through constant innovation, Tetra Pak continues to protect 
the world’s natural resources.

© 2007 Tetra Pak, Inc.

In addition to honoring 
Winterborne for its 
sustainability product, 
Converting magazine also 
recognizes Disc Graphics 
with its Innovators—

Community Service Award.  At the 
converter, charitable giving is as 
much a part of the corporate culture 
as presses, inks and die-cutters. A 
third Innovators Award, for Customer 
Focus, is given to Oliver Medical, 
where thinking and acting like the 
customer gives this converter a key 
advantage with risk-averse medical-
device packagers.  

   Read about both of these 
companies in Converting’s November 
issue or at www.packagingdigest.
com/info/innovators.

!
Did you 
know?
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Only one resin has the power
to stop light in its tracks.

FAMILY OF CONTAINER PET RESINS

R E D E F I N I N G  R E S I N S
w w w . d a k a m e r i c a s . c o m  | 8 8 8 - 7 3 8 - 2 0 0 2

NOT JUST PROTECTION— ULTRA-PROTECTION.
Laser+ UV resin. At 390 nanometers, it shelters even the most vulnerable products
behind the most effective integrated UV barrier now available in PET resin.
Safeguarding color, flavor, and essential nutrients on the shelf and beyond. Designed
with maximum processability for high-speed equipment, Laser+ UV is the only resin
of its kind with single-pellet solution technology, eliminating technical challenges and
the need for extra steps or additives in the PET conversion process. This level of UV
protection is available across the entire family of Laser+ PET resins. 

sustainability

IIn the past, the cost equation for packaging 
was fairly basic: Materials and labor were the 
major factors determining total packaging 
costs. More sophisticated analyses might have 
looked at total systems costs related to cube 
and transportation logistics. Steady energy 
prices meant that costs were relatively easy 
to predict, so there was not a lot of economic 
pressure to consider the effi ciency of materials or even 
energy use. However, as the sustainable packaging momentum grows, 
it is clear that synergistic trends are developing, altering the landscape that 
defi nes cost and environmental performance.  

This winter, the price of oil may well exceed $100 per barrel. The increase 

in energy and materials prices and the consequent marketplace reactions, 
suggest a growing awareness that our natural resources are limited. This poses 
numerous challenges and many opportunities,  

Every niche in the economy is infl uenced by energy prices. The burden 
on municipalities is higher than ever, as increasing transportation costs equal 
higher costs for waste management and hauling. Localities and states are re-
examining costs to save by being more effi cient or offsetting expenses. 

In 1990, Swedish environmental economist Thomas Lindhqvist coined 
the term, “Extended Producer Responsibility (EPR).” As a 2007 California 
Waste Management Board report explains, “Extended producer responsibility 
is a policy to promote total life-cycle environmental improvements of product 
systems by extending the responsibilities of the manufacturer of the product to 
various parts of the product’s life cycle, and especially to the takeback, recovery 
and fi nal disposal of the product.”

For packaging, this policy in practice shifts the end-of-life costs of 
collecting, sorting and managing post-consumer packaging costs typically born 
by localities to the producers of packaged goods. Since the early 1990s, this 
policy has taken a number of forms in Europe. The U.K. has instituted shared 
producer responsibility, where each member of the supply chain plays a role in 
fi nancing collection and recovery initiatives. Other countries have embraced 
direct producer responsibility, where Green Dot fees are levied on brand 
owners based on the amount, type and recyclability of the packaging sold in 
a country to fund organizations like France’s Eco-Emballages or Germany’s 
Duales System Deutschland (DSD). Closer to home, Canada has introduced 
a form of producer responsibility through Blue Box fees in Ontario and in 
Quebec. EPR, as used by the U.S. Environmental Protection Agency, refers to 
the extended responsibility that includes consumers and disposers.

While the principle driver to EPR legislation in Europe was a combination 
of limited landfi ll space and a strong environmental ethic, in the U.S. it may 
be that rising energy and transportation prices—in combination with growing 
environmental awareness and the prospect of carbon taxation—cause states and 
localities to factor waste into the cost calculation for packaging.

Resources: Chris Van Rossem, Naoko Tojo and Thomas Lindhqvist, EPR, 
An Examination of its Impact on Innovation and Greening Products, 2006.    

Fishbein, Bette, EPR: What Does It Mean? Where Is It Headed? 1998.     
www.informinc.org/eprppr.php

U.S. Environmental Protection Agency, www.epa.gov/epaoswer/non-hw/
reduce/epr/about/index.htm

Eco-Emballages, www.ecoemballages.fr/index.php?module=page&action=
Display&pageref=17711

Duales System Deutschland, www.gruener-punkt.de/?L=1T

Energy, transport factor into 
the total cost of packaging

Anne Johnson is the director of the Sustainable Packaging Coalition, 
a project of GreenBlue (www.greenblue.org). For additional information, 

email info@sustainablepackaging.org.
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A new rinser/fi ller/capper tribloc runs 300 bottles of liquor/min.
The rinser and fi ller transport bottles by grippers beneath the neck, 
which minimizes chipping. In the 10-head capper, individual sealing 
heads descend onto the bottles with a 200-lb top load force to seal 
the caps onto the tops of the bottles.

In 2005, Jim Beam Brands Co. bought half of 
Allied Domeq from Pernod Ricard, and last 
year it installed a new line at its Frankfort, KY, 
plant to run Sauza tequila, which was part of 
the Allied Domeq acquisition. The Frankfort 
plant has eight bottling lines that run 300 
stock-keeping units and last year produced 5.7 
million cases of product.

 The key to the new tequila line, which 
has a rate of 300 bottles/min, is a 
new Fowler/Perrier/Zalkin MATS 

49/49/10 rinser/fi ller/capper tribloc, which 
was assembled by Fowler Products Co. 
(www.fowlerproducts.com). Fowler is the 
exclusive representative for Perrier and Zalkin 
in the U.S., and essentially “Americanizes” 
the equipment. This includes the complete 

electrical and control systems, including 
programmable logic controllers and human/
machine interfaces from Rockwell Automation 
(www.rockwellautomation.com).

“We’re basically partnering with Fowler on 
this line,” says corporate packaging engineer 
Robert Land. “We’ve used Zalkin cappers, 
which are represented in the U.S. by Fowler, 
for years, and we now have twenty-two 
Zalkin cappers at Jim Beam. We had bought 
a Perrier rinser in 2006, and Perrier visited us 
at that time and asked us what we would like 
to see in a fi ller. They then developed a fi ller 
specifi cally for liquor. We are very concerned 
about chipping the neck fi nish when the lift 
plates on fi llers push the bottles up against the 
fi ll valves. Perrier uses grippers that transport 
the bottles by the neck, and this has eliminated 
this potential  problem. The grippers can 
also handle different size bottles without 
requiring changeparts, which reduces costs and 
changeover times. 

“Another feature we really like on this fi ller is 
the ability to adjust the fi ll height in the bottles 
without stopping the machine. Any time you 
stop a fi ller for any reason, you’re asking for 
problems, and this lets us make adjustments 
on-the-fl y, while the fi ller is running. We also 
like the automated clean-in-place system. If we 
are only making a minor fl avor change in the 
products we’re running, we can select a quick 
clean that only takes a short time. On the other 
hand, at the end of a run or for a major product 
change, we can select a complete cleaning and 
sanitizing procedure.

“The rinser/fi ller/capper has run very well, 
and we’ve been very impressed with it. And 
service from Fowler has been excellent. This 
Fowler/Perrier/Zalkin rinser/fi ller/capper will 
certainly be at the top our list when we buy 
more equipment.”
     The new tequila line has mostly new 
equipment, although it does include an 

Jack Mans, Plant Operations Editor
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New  tequila line 
          sizzles at 

Jim Beam
JIM BEAM runs 300 bottles/min of Sauza tequila at its 
Frankfort, KY plant on a sophisticated new packaging 
line that features a tribloc rinser/fi ller/capper. 
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Leuze electronic, Inc., 55395 Lyon Industrial Drive, New Hudson, MI 48165
Phone 248 486 4466, info@leuzeusa.com, www.leuzeusa.com

FOR FURTHER DETAILS CONTACT YOUR SALES MANAGER OR DIRECTLY 

SOLID-4 E

LEUZE SAFETY LIGHT CURTAIN
MADE IN THE USA

NOW WITH INDUSTRY LEADING 

2 YEARS LIMITED WARRANTY

EASY TO USE
Self-Monitoring Safety Light 
Curtain Type 4 in accordance 
with IEC 61496-1

existing case unloader and case packer and a rebuilt 
labeler. During PD’s visit, the line was running 
1-L bottles of Sauza Tequila Blanco. The operation 
starts with the receipt of empty bottles, which are 
supplied by O-I (www.O-I.com), packed upside-
down in reshipper cases. Workers place the cases 
on a conveyor feeding the uncaser, which uses 
belts to grip the sides of the cases and carry them 
upward at an angle. This lifts the cases off of the 
bottles, which remain standing on the takeaway 
conveyor. The bottles are fed single fi le and 

conveyed to a new Dynac Model 6400 three-
level bottle accumulator from Hartness Intl., Inc. 
(www.hartness.com) that provides fi rst-in/fi rst-out 
sequencing and has a capacity of 380 bottles. The 
system incorporates Hartness’ unique “spider” 
bottle-transfer mechanism, which moves up and 
down the dual spiral conveyors to transfer bottles 
from infeed to outfeed conveyors.  

After the accumulator, bottles are conveyed to 
the new rinser/fi ller/capper tribloc. The tribloc 
confi guration enhances bottle handling, shortens 

the time the product is exposed to air and reduces 
fl oor space requirements. Another advantage is that 
all three machines have a common drive, control 
cabinet and operator interface. 

The tribloc is housed in an enclosure that 
includes a top cover over the front tables of the 
rinser and fi ller to maximize hygienic design. The 
empty bottles enter the 49-station rotary rinser, 
where a patented gripping system picks them up 
by the neck. As the turret rotates, the bottles are 

During fi lling, a light vacuum draws the air from the 
bottles allowing the tequila to enter by gravity and fi ll 
the bottles to the proper level. 

Continued on page 38
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Another feature we really 
like on this fi ller is the 
ability to adjust the fi ll 
height in the bottles 
without stopping the 
machine. This lets us make 
adjustments on-the-fl y, 
while the fi ller is running.

One for all - the new
NORDENMATIC 902

Sirius Machinery Inc    
230 Industrial Parkway    Branchburg, NJ 08876
Phone: 908 707 8008    Fax: 908 707 0073   
info@siriusmachinery.com
www.nordenmachinery.se

up to 100 tubes per minute

Come see us at West Pack Booth# 5375
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Next, the bottles pass around 
a starwheel into the 49-valve 
vacuum-gravity fi ller, which also 
uses grippers to transport the bottles 
by the neck. As the turret rotates, 
the grippers fi rst center and then 
lift the bottles against spring-loaded 
valves, and the tequila is fi lled. 
During fi lling, a light vacuum draws 
the air from the bottles allowing 
the tequila to enter by gravity and 
fi ll the bottles to the proper level. 
In this laminar fl ow operation, 
spreaders at the outlet of the valves 
gently disperse the product against 
the walls of the bottles to minimize 
foaming and air incorporation. To 
ensure a uniform fi ll level, product 
is slightly overfi lled, so at the end 
of the fi ll cycle, the cam-controlled 
bottle gripper lowers the bottle off 
of the valve weal and removes the 
excess by vacuum The bottles are 
then lowered, released from the 
grippers and discharged from the 
fi ller through a starwheel into the 
infeed screw that transports them to 
the capper. 

The rinser/fi ller includes 
automated clean-in-place 
systems that can provide 

both quick and complete machine 
cleaning and/or sanitizing as 
required.

A starwheel meters the bottles 
into the 10-head capper, which 
applies aluminum, roll-on pilfer-
proof (ROPP) caps. The caps, which 
are supplied by Alcan Packaging 
(www.alcanpackaging.com), arrive 
in corrugated boxes that are dumped 
into a fl oor hopper outside of the 
enclosure. A fl ighted, inclined 
conveyor transports them up into 
a rotary sorter that orients the caps 
and delivers them down a chute to 
a point directly above the starwheel, 
where the bottles entering the 
capper pick them off. In the capper, 
individual sealing heads descend 
onto the bottles with a 200-lb top 
load force to seal the caps onto the 
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A feedscrew on the 20-station, cold-glue 
labeler spaces the bottles properly and 
meters them into the infeed star, which, 
in turn, places them onto individual 
bottle plates as as the unit rotates.

Visit us online at

www.altramotion.com/pd
for links to all of Altra’s brands, where you’ll find technical

product information, literature downloads and your nearest

sales office.

Altra Industrial Motion is
committed to exceeding the
power transmission needs of the
packaging machinery industry.

The Power of Packaging.

Packaging Machinery Manufacturers are constantly being

challenged to update their machinery in order to gain

productivity, speed, precision, and efficiency while at the

same time increase flexibility.To meet these challenges,

OEMs require reliable supply chain partners.

Linear actuators and linear guideways from Warner

Linear, precision planetary gearheads for servo

applications from Boston Gear, precision couplings

from Huco Dynatork and electronic variable speed

drives, sheaves and bushings from TB Wood’s, are just

a few of the latest additions to the Altra product

arsenal.Together with clutch/brake components and

special purpose clutches and brakes from Warner

Electric and our broad selection of overrunning clutches

from Formsprag Clutch, these new products form the

industry's largest array of power transmission solutions

for all types of packaging machinery available from a

single source.

Whether you manufacture primary or secondary

packaging machines, use mechanical or electrical

control systems, make modular or custom machinery,

Altra Industrial Motion is set up to be the only power

transmission partner you will ever need.

Altra Industrial Motion The Power Of Experience

Warner Electric Boston Gear TB Wood’s Formsprag Clutch
Wichita Clutch Marland Clutch Industrial Clutch Nuttall Gear
Warner Linear Delroyd Worm Gear Stieber Clutch Ameridrives Couplings
Inertia Dynamics Matrix International Huco Dynatork Bibby Transmissions
Twiflex Limited

inverted over individual nozzles 
that spray tequila (or whatever 
product will later be fi lled) up into 
them. To maximize the cleaning 
effi ciency, a solid column of tequila 
is sprayed with enough velocity to 
strike the bottoms of the bottles and 
cascade down the interior walls. The 
tequila used for rinsing is collected, 
thoroughly fi ltered and recirculated 

through the rinser system. The entire 
rinsing fl uid circuit is enclosed to 
minimize proof losses in the tequila. 
As the bottles are turned back upright 
after the tequila has drained, they pass 
over a suction device that removes any 
hanging drops remaining on the neck 
fi nish. The bottles exit the machine 
through a starwheel that delivers them 
to the infeed screw of the fi ller.
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     More information is available:
Alcan Packaging, 773/399-8000. www.alcanpackaging.com.
Fort Dearborn Co., 773/774-4321. www.fortdearborn.com.
Fowler Products Co., 706/549-3300. www.fowlerproducts.com.  
Hartness Intl, Inc., 864/297-1200. www.hartness.com. 
Industrial Dynamics Co., Ltd., 310/325-5633. www.idcfiltecna.com. 
Krones, Inc., 414/409-4000. www.kronesusa.com. 
O-I, 567/336-1434. www.o-i.com. 
Rockwell Automation, 414/382-2000. www.rockwellautomation.com. 
Standard-Knapp, Inc., 860/342-1100. www.standard-knapp.com.  

The capped bottles are conveyed to a 
three-level accumulator that provides 
fi rst in/fi rst out sequencing and has a 
capacity of 380 bottles. 
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Air-Evac® Starfish Liquid Liner

� Hands-free automatic discharge.

� Reduces residuals without labor-intensive wringing, scraping or cleaning.

� Air never contacts or contaminates the stored product.

� Uses standard shop air. 

You won’t find a more  innovative, sustainable, or economical method

for shipping bulk liquid foods or non-hazardous chemicals than the 

revolutionary Arena 330 Shipper and its Air-Evac® liquid liners.

• Sustainable Packaging – Waste is Reduced with single use liquid liners,

no flushing effluent and a Reusable, Recyclable outer shell.

• Space Savings = Cost Savings – Cubic shape cuts space by 33% vs.

drums and the fold-down design reduces return freight by over 70%

vs. tank-style IBCs.

• Eliminate Contamination – Sanitary single-use liners 

virtually eliminate the risk of product contamination 

in food and health & beauty aid applications.

• Rental and Trip Lease programs available to save 

capital and time.

So watch the savings pile up. Find out why more industry

leaders count on Arena shippers over all the alternatives on

the market. Call us at 1-800-836-2528 or visit our web site

at www.arenaproducts.com.

Shipping Bulk Liquids?
Stack us up against all the rest. 

The revolutionary Arena 330 Shipper

A.R. Arena Products, Inc. • 2101 Mt. Read Blvd. • Rochester, NY 14615 • www.arenaproducts.com

tops of the bottles. Thread rollers 
then form the caps into the bottle 
threads, after which tucking rollers 
form a tamper-evident seal that 
includes perforations. 

As mentioned previously, the 
rinser/fi ller/capper incorporates 
a single control system and HMI 
that communicates with all three 
machines. Operating parameters 
for different bottles can be stored in 
memory and recalled at the touch of 
a button. This system also allows the 
fi ll height to be adjusted while the 
machine is in operation. 

 The capped bottles are 
conveyed to another new 
Hartness Dynac Model 6400 

accumulator and then travel past a 
new Model Lasetec II laser printer 
from Industrial Dynamics Co., Ltd. 
(www.idcfi ltecna.com) that applies 
a 15-character code to the bottom 
of the bottle. The bottles are then 
conveyed to a rebuilt Solomatic 
20-station, cold-glue labeler from 
Krones, Inc. (www.kronesusa.
com). A feedscrew separates the 
bottles to the proper spacing and 
meters them into the infeed star, 
which, in turn, places them onto 
individual bottle plates as the unit 
rotates. A centering bell descends 
to hold the bottle in place as the 
label is applied. The labels, which 
are supplied by Fort Dearborn Co. 
(www.fortdearborn.com), are placed 
in label magazines, and fi ngers pick 
the labels out of the magazines, 
wipe them across glue stations, and 
apply them to the bottles. Brushes 
then complete the label application 
by wiping the labels as the bottles 
rotate.

The bottles exit the labeler 
through a starwheel, and a Krones 
Check Mat inspection system checks 
the bottles to ensure the presence 
of the label. If a label is missing or 
misplaced, the bottle is rejected. 
After the Check Mat, the bottles are 
separated into multiple lanes and, 
in order to provide accumulation 

capacity, travel through a long S-shaped section 
of conveyor before entering an existing case 
packer that was transferred from another line. 
“We’ve been standardizing on Model 939 
Versatron case packers from Standard-Knapp, 
Inc.. (www.standard-knapp.com) in all of 
our plants,” says Land, “but we ran a little 
over budget on this project, so we installed a 
case packer from an old line. We’ve got the 
Versatron in next year’s budget.” 
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A recent survey by Packaging Digest and the Sustainable Packaging 

Coalition shows that SUSTAINABILITY IS A HOT BUTTON for the 
industry, and its impact is likely to grow in the coming years.

Sustainability is a rapidly increasing concern 
to those who manufacture and use packaging, 
according to the results of a just-completed 
survey sponsored by the Sustainable Packaging 
Coalition (SPC [www.greenblue.org]) and 
Packaging Digest. The benchmarking study, 
which includes responses from 1,255 persons 
involved in packaging, shows that 73 percent 
of the respondents report that their companies 
have increased an emphasis on packaging 
sustainability during the last year. And while the 
awareness factor surges, adoption rates seem to 
lag as packaging businesses slowly incorporate 
sustainable practices into their business strategies.

No doubt, sustainability is a hot button for 
the industry, and its impact is likely to grow 
over the coming years. Driven primarily by 
environmental concerns, such as global warming, 
energy consumption and limited natural resources, 
sustainability in packaging increasingly generates 
interest due to its pervasiveness across cultures 
and geographic boundaries. Modern lifestyles, 
which demand longer product shelf life and 
create intense competition among brands, 
have been major drivers for increased usage of 
packaging, now seen as as a leading contributor 
to wastestreams.  Pressure is mounting on the 
industry to act now.

 We collaborated with Packaging Digest 
because with all the recent hype and 
misinformation circulating about 

sustainability, we felt it was really important to 
provide a far-reaching and unbiased research 
benchmark for the industry,” says Anne Johnson, 
director of the SPC.

  “The results of the research show how 
different packaging stakeholders are addressing 
‘green’ issues in four key areas,” says Mark 

DiVito, group research director for Reed Business 
Information. “These issues include awareness 
and adoption levels on sustainability, how it is 
affecting business strategies and decision making, 
what activities are being undertaken and how 
companies are setting goals and measuring their 
success in the implementation of sustainable 
practices.”

Survey respondents were drawn from the SPC 
membership, as well as subscribers to Packaging 
Digest and Converting Magazine. The companies 
they represent are drawn from a cross section 
of those involved with packaging. The largest 
number of participants comes from the consumer 
products goods companies (CPGs), followed by 
materials manufacturers, converters, machinery 
manufacturers, packaging services and retailers.

Interest in sustainability practices apparently 
cuts across many roles within a company. 
About one-quarter of the respondents identifi ed 

themselves as executive management on corporate 
staffs, while respondents from engineering, 
marketing/sales and research and development 
each accounted for about 20 percent of the survey 
participants. Roughly 10 percent were involved 
in packaging design. The study also revealed that 
a number of companies are creating positions for 
persons whose job it is to shepherd sustainability 
efforts within a company.

As one respondent said: “The challenge is to 
get everyone on the same page about the relative 
importance of sustainable packaging. Various 
departments are applying practices and principles 
to varying degrees. We’ve had a vice president of 
Responsible Livelihood (Sustainability) for the 
past eight months and have begun the coalescence 
of all functions.”  

 From the research, it appears that 
sustainability is reaching new levels of 
awareness across the industry, especially 

among companies with more than 1,000 
employees and those with formal, written 
sustainability policies, where 46 percent of 
respondents rated themselves as “very familiar.” 
Still, only 21 percent of all respondents claimed 
they were very familiar with the issues of 
sustainability in packaging. Nearly 40 percent said 
they were “somewhat familiar,” while 10 percent 
said they were not familiar at all. 

Overall, 14 percent of respondents said their 
companies have formal sustainability policies. 
Among companies with more than 1,000 
employees, 67 percent of respondents say they 
have established formal sustainability policies. 
Among privately-owned businesses, 62 percent 
say they have no sustainability policy or that it is 
under development.

DiVito pointed out that, over time, the 
adoption rates for most new ideas and technology 
tend to follow a classic bell curve, with a few early 

John Kalkowski, Editorial Director

State of ‘green packaging’
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State of Green Packaging 
WEBCAST

Learn more about this study benchmarking 
sustainability in packaging.

 
REGISTER NOW AT

www.packagingdigest.com/sustainable

2006 to 2007 change in
sustainability emphasis

Increased No change Decreased

73%

26%

1%
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adopters pioneering an innovation, 
then rapid adoption among 
secondary adopters, followed by 
a rapid decline in adoption rates, 
leaving only a few stragglers behind. 
However, he says, the data from this 
survey shows a slower-than-expected 
implementation of sustainability 
practices, in which the adoption rate 
looks like it will be spread over a 
more substantial period.

 Among the sustainability 
innovators and early adopters, a few 
characteristics did emerge, according 
to Divito. This group tends to work 
for larger organizations that have 
a high level of commitment at the 
corporate level, with staff dedicated 
to the sustainability function. 
Their primary activities include the 
CPGs, materials manufacturers and 
packaging converters.

 The survey showed that early 
adopters are implementing 
sustainable practices across a number 

of areas and in an in-depth manner. 
Another key factor is that the 
innovators say they are being pushed 
by customers, who are either seeking 
or requiring suppliers who utilize 
“green” protocols.

Once packaging companies 
have become aware of the need for 
sustainable practices, the survey 
shows they have some diffi culties 
defi ning “sustainability” and how 
they develop and implement 
practices that make it a reality. They 
were asked to rate the importance 
of factors included in the SPC’s 
defi nition, which is widely accepted 
as the industry’s best characterization 
of sustainability. 

Recognizing that packaging 
is an important part of business, 
respondents from all groups said 
sustainability must meet market 
demands for performance and cost. 
This translates into the market 
saying that it wants to protect the 

environment, but not at any cost. 
The next most important factor is 
that packaging be benefi cial, safe and 
healthy thoughout its life cycle.

“Based on all the junk science 
being touted as fact by the Kool-
Aid drinkers, the defi nition is the 
challenge,” says one respondent. 
“How do you defi ne what no one 
can agree on?”  

 Far and away, the biggest 
challenges to making their 
current processes more 

sustainable are higher costs and 
being able to produce packaging 
of comparable quality, respondents 
say. However, about a third of the 
group also expressed concerns with 
increasing raw materials prices and 
their ability to institute sustainable 
practices using their existing 
packaging systems. 

 One participant pointed out how 
diffi cult it is to fi nd cost-effective 
solutions that meet the sustainability 
criteria. “Without cost-effective 
solutions, they (sustainable practices) 
are not sustainable in the long run,” 

he said.  
Being able to fi nd good metrics 

that measure the success of their 
programs is also a consideration. 
Some are using lifecycle analysis 
(LCA) to assess the environmental 
impact of a given product or 
service throughout its lifespan. 
The goal of LCA is to compare 
the environmental performance 
of products and services and be 
able to choose the least intrusive 
alternative. The assessment, which 
can be costly and time consuming, 
requires a review of the raw material 
production, manufacturing, 
distribution, use and disposal and all 
transportation steps.

Another survey participant 
emphasized the importance of 
accuracy and honesty in reporting 
sustainability efforts to customers. 
“We’ve seen competitors explain 
how a product meets sustainability 
initiatives and found their statements 
to be ludricrous. It seems you can 
twist anything to put it in a more 
positive light,” the respondent said. 
Continued on page 42

With all the recent hype and misinformation 
circulating about sustainability, 

we felt it was really important 
to provide a far-reaching and 
unbiased research benchmark 

for the industry.

A Division of B& M Industries, Inc.

Tel: 813-754-9960 • Fax: 813-754-9321 • E-mail: bodopak@worldnet.att.net
www.bodolaypackaging.com

Compact in size, these high-speed
form/fill/seal packaging machines 

feature exceptional precision 
and reliability, along with 
quick-change features for 

versatile operation.

Models C-50 & C-100               Stand-Up Pouch Capabilities

LAMINATE OR POLYETHYLENE

• high speed C-50: 
50/BPM;  C-100: 100/BPM

• fast, automatic sealing of bags
• variety of products— automotive, 

food, electrical, pharmaceutical, 
toiletries, and more

• easy maintenance and 
quick change over for 
minimum down time

• economical to operate — 
lower power consumption

• servo drive system
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Let your employees become
walking billboards. 

They start selling even
before your employee 
greets the customer.

Utilize a world of unused 
billboard space.

Create clever & targeted 
marketing strategies that

neatly & efficiently promote
your product.

Your silent sales person at 
the point of purchase.

Capture your customers’ 
attention & encourage

impulse buying & 
first time purchases.

800.344.4772 • 800.422.8247 • info@stoffel.com
www.stoffelpromotables .com

Survey respondents
by company size

Under 20 20-99 100-249 250-999 1,000
or more

11%
15% 15%12%

15%

47%

Primary activity of respondent company

Consumer
Packaged

Goods

Materials
Manufacturer

Converter Machinery
Manufacturer

Packaging
Services

Retailer

25%

15%
12%

9%
6%

3%

Factors influencing sustainability activities

Customer
Requirements

Regulatory
Requirements

Consumer
Requirements

Increased
Media

Attention

Competitive
Pressures

Pricing
Pressure

65%

43%

33%

42%

31%
27%
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Table-top, standalone and conveyorized models
adapt to a wide range of sealing applications
from light-weight to heavy-duty.
Add-on options include trimmers, printers,
embossers and more!
Variable speed, pressure and
temperature controls.
Validatable and standard versions.
Full range of models designed for a variety of
industries including food, medical, industrial,
merchandise and many more!

The latest in continuous bag sealing
technology, the MPS Series partners utmost
versatility with practical functionality.
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 The mantra of sustainability has 
become “Reduce, reuse and recycle.” Survey 
respondents say packaging should be designed 
to optimize materials and energy consumption, 
while maximizing use of renewable or recycled 
materials. Nearly one-third showed concern 
that the packaging be made from materials 
that are healthy in all probable end-of-life 
scenarios. Among the criteria used to evaluate 
sustainable practices, the highest rated was  
use of recycled material, followed by careful 
consumption of materials, controlled energy 
consumption and packaging manufactured 
without the use of toxic or harmful chemicals.

Of those who participated in the survey, 
over two-thirds said their fi rst priority is to 
make use of recycled materials, followed 
closely by ensuring that all materials used 
in the packaging are renewable. Utilizing 
renewable energy resources is also a priority, 
but there were indications that they face a lack 
of affordable alternatives for energy.

 When it comes to impact on corporate 
decision making, Divito says, the 
leaders tend to tie their efforts into an 

overall sustainability strategy. While they are 
more apt to have customer requirements drive 

their sustainability activities, other factors also 
infl uence their involvement in sustainability. 
Costs, comparable quality and metrics all are 
challenges to their efforts to conduct business 
in an environmentally friendly manner. 

Another respondent summed up, saying: 
“There is corporate-wide interest in sustainable 
packaging. Without a mandate from ‘on 
high,’ it will be challenging to implement a 
program or process which addresses sustainable 
packaging to its fullest.”                 

Finally, respondents also revealed some of 
their personal attitudes toward sustainability, 
saying Wal-Mart is generally regarded as the 
“greenest” company. About half of those who 
work at companies with sustainability policies 
believe this makes a difference in their personal 
purchasing decisions.

As for the most environmentally friendly 
form of packaging, respondents favor paper-
based products. However, they also recognize 
that any form of packaging has some impact 
on the earth’s environment. 

Participants in the survey also said that 
they rely on a number of sources for credible 
information on sustainability, with industry 
associations and  trade publications rated as 
the most authorative sources.

EASY TO 
OPERATE

SAVE
SPACE

SAVE MONEY WITH 
SUPERIOR CUSHIONING 
PROTECTION

For more information, 

visit www.fpintl.com 

or call 1-888-MINIPKR

• Eliminate storing bulky 
packaging material

• Mount on wall to free 
pack area space

• Automatic adjustment 
for each cushion type

• Makes 25 feet of 
cushions per minute

• Patented cushion design 
eliminates shipping damage

• Make as needed, “fresh” 
with no air loss in storage

• Costs less than traditional 
packaging material

One roll of MINI PAK’R Quilt Large film makes the equivalent 
of 11/3 rolls of traditional ½ inch, 48” x 250’, bubble.

Replace all other packaging materials by simply changing 
film rolls! Makes six different cushions to provide the best 
protection for whatever you ship.  

Make Your Own

Air Cushion Machine!Introducing... The MINI PAK’R ™

Bubble Wrapping Material!

Challenges to implementing sustainability

Cost Comparable
Quality

Lack of
Alternatives

Raw
Materials

Prices

Compatibility
w/Existing

Systems

Lack of
Standards/

Metrics

60%

36%
31% 30% 30% 27%

Types of sustainable practices implemented

Use of more
sustainable
materials

Increased
efficiency of

materials usage

Energy
conservation

Corporate
practices

Transportation

51% 47%
38%

23% 23%
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Sanitary  Hygienic  Dust-Free

For more information, call (800) 321-7422/(781) 337-7309 or 
e-mail us at info@piab.com

The best solution for moving bulk materials in 
packaging is with PIAB Vacuum Conveying.

Whether you're feeding material to a
form, fill, seal machine or a volumetric
feeder or feeding material to a mixer or a
blender, PIAB's C-Series vacuum 
conveying systems make it all happen.

www.piab.com

Sanitary - 3-A & USDA accepted.

Hygienic - quick-change filters
prevent cross-contamination of
ingredients.

Dust-Free - vacuum technology by
compressed air prevents product
blow-by or leakage.
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The new, shelf-stable microwaveable Snap Pot, a 
revolutionary packaging concept made possible by 
multilayer thermoforming, has been adopted by 
H.J. Heinz in the U.K. for its Beanz baked beans. 
Produced by RPC Bebo Plastik GmbH (www.
rpc-beboplastik.de), the Snap Pot marks a major 
change in the packaging of Heinz Beanz in the U.K. 
market. They have been available in a conventional 
metal can since the product’s launch in 1901. Heinz 
is also adopting the Snap Pot package format for its 
Hoops pasta product, also sold in the U.K.

The move was prompted by two important 
changes in eating habits that have occurred in recent 
years, Heinz says. The fi rst is a need for smaller 

portion sizes. Research that Heinz commissioned 
suggests that single households in Britain have risen 
by 30 percent in the last 30 years to account for 
one in fi ve of the population. Similarly, with almost 
half of all meals now eaten alone, Heinz decided to 
create a new container size that would be suitable for 
this demographic.

The second factor is one of providing convenience 
in an increasingly busy world. “Snap Pots are perfect 
for people with time-pressured lifestyles, who want 
a light snack without adding to the washing up 
or taking up of valuable fridge space storing the 
remainder of the can,” comments Nathan Ansell 
of Heinz U.K. The microwavable Snap Pot can be 
heated in one minute. Heinz approached RPC to 
facilitate its move into plastic portion packaging. 

The four individual 200-g cups are integrated in a 
splittable four-pack. The multilayer polypropylene/
ethylene vinyl alcohol/PP barrier construction enables 
the pack to be stored in ambientconditons while 
maintaining the same product taste and freshness as a 
metal can, according to RPC Bebo Plastik.

Each Snap Pot is sealed with a fi lm membrane 
lid, branded with the Heinz logo and ink-jet-printed 
with cooking instructions. The package includes a 
paperboard oversleeve with an overall decoration 
covering the lids. 

Thermoformed multilayer PP/EVOH/PP cup construction for 
baked beans and pasta with sauce are as SHELF-STABLE as a metal can.

  Heinz U.K. launches  
shelf-stable food cups

     More information is available:
RPC Bebo Plastic GmbH, 49 (0) 4761 8600. 
www.rpc-beboplastik.de. 

Lauren R. Hartman, Senior Editor
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online ordering  available at

www.sineco.com

Allen-Bradley®, Kinetix® 6000, and Ultra™ 3000/5000 are registered trademarks of Rockwell Automation, Inc.

For a complete listing of our Motion Control Cable Inventory, please  contact:
Kate Wilton, Program Development Manager, 1.800.394.7732 ext. 8668, or email kate@sineco.com

RA Motor Feedback
Cable Part Number Part Description Length

M (ft)
Amphenol

Part Number
RA

List Price
Amphenol
Direct Price

Factory
Direct Savings

Amphenol
Direct Savings %

2090-XXNFMP-S03 CBL,NON-FLEX,MOTOR FEEDBACK,MP/1326AB, 3M 3 (9.8) P28762-M3  $84.00  $57.85 -$26.15 -31%
2090-XXNFMP-S09 CBL,NON-FLEX,MOTOR FEEDBACK,MP/1326AB, 9M 9 (29.5) P28762-M9  $133.00  $72.83 -$60.17 -45%
2090-XXNFMP-S15 CBL,NON-FLEX,MOTOR FEEDBACK,MP/1326AB,15M 15 (49.2) P28762-M15  $183.00  $83.28 -$99.72 -54%

2090-UXNFBMP-S03 CBL,ULTRA,NON-FLEX,MOTOR FEEDBACK, 3M 3 (9.8) P28763-M3  $110.20  $58.01 -$52.19 -47%
2090-UXNFBMP-S09 CBL,ULTRA,NON-FLEX,MOTOR FEEDBACK, 9M 9 (29.5) P28763-M9  $142.50  $73.32 -$69.18 -49%
2090-UXNFBMP-S15 CBL,ULTRA,NON-FLEX,MOTOR FEEDBACK, 15M 15 (49.2) P28763-M15  $235.60  $88.60 -$147.00 -62%

Below is a sample listing of our inventory and the SAVINGS offered to YOU:

Amphenol Sine Systems Motion Control Cables and Accessories
designed specifically to be compatible with ALLEN-BRADLEY® KINETIX® 6000  and ULTRA™ 3000/5000 Drives and Motors.

Cutting Out the Middle Man SAVES 24-70%
and get a FULL 2 YEAR REPLACEMENT WARRANTY on all parts.

A Rockwell Automation Cable Provider SINCE 1995.
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eye on safety 
One of the main concerns of packaging machinery 
manufacturers is not knowing exactly how a 
customer will use the machine once it is installed 
and the service technicians have departed.  

Some of the challenges include:
• Owners changing or modifying the machines 

without the manufacturer’s knowledge after 

installation and testing;
• Owners defeating or removing safety devices 

such as guards, interlocks and warning systems;
• Failure to perform proper maintenance;
• Job procedures or job tasks that are not 

compatible with the machinery involved. 
Making machines run faster and more effi ciently 

is the main reason why machinery is frequently 
modifi ed. The owners do not necessarily take into 
account what ramifi cations those modifi cations 
have on the overall safety of the machine. Of 
course, not all end users have this mindset, but you 
might be surprised how many do. Production pays 
the bills; safety doesn’t. 

Of course, employers are concerned with the 
overall safety of the personnel who work on or 
around their machinery.  Nobody wants anyone 
to get injured.  However, it is alarmingly common 
for those same safety minded end-users to 
modify machines for effi ciency purposes, running 
production with guards off, interlocks defeated and 

personnel reaching into the moving machines.
In our litigious society, the machinery 

manufacturer can be sued even if the accident on 
the machine was caused by modifi cations made 
to the machine by the owner. Some states allow 
comparative fault or contributory negligence 
actions to be brought against the end user, some do 
not. The machinery manufacturer still must spend 
time and legal fees to show the accident was caused 
by modifi cations to the machine that they knew 
nothing about. Even then, they may not always be 
dismissed from the case.

In an ideal world, all packaging machine owners 
would inform the machine manufacturer of any 

changes made to 
the machines. These 
modifi cations on the 
plant fl oor can affect the safety 
features of the machine. If not corrected, a simple 
change can lead to haunting injuries. 

If you contemplate modifi cations to your 
machinery, it would be prudent to contact the 
manufacturer. Even the slightest alteration may 
have an adverse effect on some safety features 
already incorporated into the machine. On larger 
machines, which may have hundreds of pages 
of electrical ladder diagrams, what may seem a 
minor adjustment to increase machine speed could 
inadvertently affect the functionality of a safety 
feature elsewhere on the machine.

 Keep in mind that the safety features of a 
packaging machine were designed based on a 
specifi c, intended use. A change in intended use 
may have unintended consequences.

Modifications to machine can introduce 
unforeseen safety risks into its operation

Mike DeRosier, a board-certifi ed product safety 
manager, is director of safety for AH&T Insurance, 

specializing in machinery manufacturing risk 
management and insurance. For more information, 

email manufacturing@ahtins.com.
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From the left: Early sketches 
of a teardrop-shaped can 
with the look of an Airstream 
trailer; 3D cut, formed and 
glued mockups of the can’s 
evolution in paperboard; and 
the can’s iconic graphics, 
which later included 
recessed spot labels and 
direct embossing of a cup 
and steam rising. Satin-fi nish 
tinplate steel can material 
won out over aluminum.

WWhat a long, strange trip it has been. To traveling 
coffee lovers, at the rainbow’s end, the pot of gold 
is really a sleek, silvery can, and they probably will 
prefer it that way.
   Connecting visually, emotionally and viscerally, 
the departure from the common round can could 

help Silver Joe’s Coffee Company of Everett, WA, 
make new inroads on the marketing map with a 
can that also forges a new link as the offi cial coffee 
of DNR Airstream, Jackson Center, OH, marketer 
of the Airstream™ Series of travel trailers and 
touring coaches.
   And all this before the fi rst completed trade 
package of Silver Joe’s® coffee is shipped. That’s 

supposed to have happened late in November, 
when this issue of PD went to press.
   For Silver Joe’s, the slogan, “taste the adventure” is 
more than a theme. Since its agreement with DNR 
Airstream, it has been selling its line of premium 
coffees in traditional gusseted bags, while traveling 
to events where outfi tters and related businesses 
and some consumers who take their overland travel 

Bernard Abrams, Contributing Editor

Silver Joe’s Coffee links with AIRSTREAM MOTOR COACHES via a sleek, 
silvery can that invites consumers to taste the adventure of sipping on the road.

        Tripping 
  with crafted 
          coffee can
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m
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in

e
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Actually, they’re amazingly alike.

We do the amazing every day. Call Paul Bonastia, Director of Sales, at 800-421-4772 or visit www.alphap.com. 

Which really isn’t a big surprise to Alpha customers. They are accustomed 

to the consistency of bottles they receive from each of our fi ve manufacturing 

facilities, because our fl exible manufacturing allows us to replicate styles in multiple 

locations. We use only FDA-approved resins and utilize both vision systems and 

leak detectors on production lines, to ensure consistent color and performance. So 

what’s our forecast? Precipitous growth in every season of the year.

seriously have been given samples of 
the coffees.
   Meanwhile, the new can has also 
been traveling to those events since 
the summer, creating an instant icon 
aimed at setting Silver Joe’s on the 
path to growth. It’s working: But 
more on that further along.
   The can itself, seen from above, 
seems like an exclamation point that 
lost its dot and went off its diet. It’s 

a “streamlined teardrop” from the 
perspective of its designer Cameron 
Clement, brand development 
director of C3 Brandworks (www.
c3brandworks.com) and a partner 
in Silver Joe’s.

The start of can shipments 
appears to be simply the next phase 
in a conceptual continuum that 
began several years ago, Clement 
indicates to PD. In preparing for 
what’s happening now, his identity 
system was starting to evolve.

Its fi rst appearance is on the 12-
oz bag from Pacifi c Bag, Inc. (www.
pacifi cbag.com) for whole beans 
resulting from the agreement with 
DNR Airstream. Its key elements 
are a logotype containing the Silver 
Joe’s signature script, an idealized 
travel trailer and the suggestion of 
a coffee cup with a plume of smoke 
rising from it, all elements delicately 
intertwined. These graphics are 
framed in studded, satin-silver fi nish 
that recalls riveted seams in a travel 
trailer. Then there’s the script, selling 
line “Taste the Adventure.”
   “When I fi rst started on this 
system,” Clement recalls, “I knew 
Silver Joe’s was using premium, 100-
percent Arabica beans, and after the 
bag introduction, the need would 
be for a can that had a premium 
look and built-in expectations 

...The need would 
be for a can that 
had a premium 
look and built-in 
expectations
for quality.

for quality.” So from several 
perspectives, the two packages 
evolved with ideas bouncing back 
and forth between them.
   Early on, too, Clement’s 
sketches for the can tend toward 
the teardrop confi guration, 
becoming malleable as the 3D 
possibilities of the sidewalls 
eliminated some materials from 

consideration for performance, 
cost and other reasons.
   “The teardrop shape came 
as the idealization of the travel 
trailer body captured me,” he 
says. “When my son, Fischer, 
and I began cutting, forming 
and gluing the shape out of 
paperboard, I felt the possibilities 
in my hands.”

   The one direction that 
changes during this phase is the 
identifi cation graphics factor. 
“Originally, I was thinking 
in terms of paper or fi lm 
labels, which would simplify 
everything,” he explains. “Then I 
asked myself: What about metal? 
Why not direct printing?”
Continued on page 48
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vanilla)? Simple; Clement designs a 
circle emboss with two speed lines 
appearing on two sides and the wide 
end of each can.
   The spot labels from WS 
Packaging Group (www.
wspackaging.com) are color-coded. 
They’re produced on a 2.6-mil white 
polypropylene pressure-sensitive 
stock, fl exographically printed in one 
color, with the coffee variety printed 
in reverse. When applied to the can, 
the labels are recessed for protection 
from scuffi ng.
   At the can’s wide curved end, the 
embossed graphics are limited to the 
cup and smoke plume, the selling 
line, the label circle and the Silver 
Joe’s web address.

Behind the Silver Joe’s red 
signature, the can’s narrow, curved 
end imparts copy: “Be relentless. 
Be unstoppable. Be good to your 
body and the environment. And 
don’t forget the coffee, because for 
every victory big or small, when 
it’s just you and your moment of 
personal adventure, it’s nice to toast 
it with something pure, unjaded, 
uncarbonated [sic], something 
decidedly Joe.”
   At the can’s base, required copy 
regarding the company and its 
location, a brewing suggestion, the 
coffees’ Fair Trade origins and the 
Airstream connection and website 
featuring Silver Joe’s coffees, is 
something rather unusual. It’s a 
credit for Planet Canit, run together 
with the can’s design patent number.
   “The folks at Silver Joe’s and I felt 
Planet Canit did such an excellent 
job of producing and decorating this 
can, that it fully earned the credit,” 
Clement acknowledges.

There’s one other component 
of his design system that especially 
delights him when turned into 
the tangible reality of a three-
dimensional package: The embossed 
rivets on debossed vertical seams 
(one is real) on both sides of the can 
at its wide arc. They add so much to 
the package’s tactile quality. 

 Completing that presentation is 
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Everyone will tell you what they can do, but can they do it 

exactly how you need it done? For over 30 years, 

Plastic Ingenuity has used an unyielding commitment to 

art and science to set the industry standard for custom 

thermoformed solutions. Utilizing the latest in technology—

from robotics and automation, to 3D imaging and prototype

modeling—we provide solutions that exceed both our 

customers’ expectations and timelines. 

Remember, it’s not a solution if it’s not exactly what you need. 

CAPABILITIES

• Design 

• Engineering 

• Prototyping

• Tooling

• Extrusion

• Thermoforming

© 2 0 0 7  P l a s t i c  I n g e n u i t y  • A l l  R i g h t s  R e s e r v e d  • 6 0 8 . 7 9 8 . 3 0 7 1         w w w. p l a s t i c i n g e n u i t y. c o m

   With the dawning of 2007 
came the fi rst pieces of the 
can from Planet Canit (www.
planetcanit.com), which also 
produces the conforming 
friction-fi t lid. From the 
beginning, the streaming 
structure worked.
   The silvery material is not 
the anticipated aluminum. It is 
25-ga tinplate steel. It is satin-

fi nished and deeply embossed 
with the intertwined elements 
of the logotype. The Silver Joe’s 
component is printed in red, the 
coffee cup in a café latte color 
and the idealized travel trailer 
shows through as a bright silver. 
Planet Canit prints the can via 
four-color-process lithography 
plus one tan tone and an overall 
varnish post-printing. 

   On the line, it feeds smoothly 
for automated fi lling with 11-oz 
quantities of ground coffee. 
Every other can nestles neatly, 
head-to-toe, for effi cient casing 
and projected retail display.
   How about identifi cation 
for the projected initial eight 
varieties (these are house, 
organic decaf, Kona, mocha Java, 
espresso, French, hazelnut and 

This package 
will travel 

far beyond 
the internet, 

which also has 
tremendous 

potential.
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the stackable friction-fi t lid, replete 
with Silver’s Joe’s signature graphic, 
printed with the café latte shade 
that stands out prominently against 
the satin silver fi nish.
   The ability to hold, turn over and 
carefully scrutinize the can, even 
when it isn’t yet a trade package, 
adds immeasurably to its mystique 
at travel events involving DNR 
Airstream and Silver Joe’s, Clement 
says. That’s unsurprising. “During 
the initial design phase,” he says, 
“a prototype can was tested among 
several groups and ninety-nine 
percent of those tested stated they 
would buy the product at least once 
just to own the can.”
   Silver Joe’s president Terry Smith 
is pleased to provide consumers with 
that opportunity. “While we were 
showing the can at Airstream events 
and to premium-quality outfi tters, 
outdoor retailers, bicycle shops and 
some catalog fi rms,” he informs PD, 
“we also started to talk with top-
level grocers and specialty shops.
   “Once their representatives held 
the cans, we realized that this 
package will travel far beyond the 
Internet, which also has tremendous 
potential. We learned this when we 
started selling the bags.
   “So all of these people were just 
waiting for the fi rst cases of trade 
packages to ship.”
   That’s supposed to be happening 
in late November, as Silver Joe’s 
Everett facility took delivery of a 
custom sealing head from Enercon 
Industries Corp. (www.enerconind.
com), coupled with equipment 
from M&S Automated Feeding 
Systems (msautomated.com).
   And that’s another surprise. Rather 
than a conduction-sealed outer 
tamper-evident band, Silver Joe’s is 
sealing the can’s fl ange with a fi lm 
structure. The custom membrane 
material, produced by Selig Sealing 
Products (www.seligsealing.
com), is (from the outside) .005-in 
polyethylene terephthalate/.001-
in. foil/.005-in. paper/.0015-in. 
heat-seal layer. Selig regional 
account manager Jay Kelley explains 
that the paper layer facilitates the 
coffee’s off gassing. Adds Enercon 
regional sales manager Al Szukalski, 
“It was our job to come up with 
a custom sealing head that would 
seal a container shaped like an 
Airstream trailer. We developed the 
capless induction sealer that would 
automatically instill tamper-evidence 
without cumbersome conduction 
sealing equipment.”
   Enercon’s induction cap sealer 

with a special tunnel directs 
the induction fi eld across 
the fi lm structure for in-
line output. Thus, it avoids 
the traditional problem 
of induction sealing eddy 
currents that move in a 
circular path. 

The solution is ingenious 
enough for Enercon to 
include it in its Induction 

Sealing Hall of Fame, with 
literature distributed at 
PACK EXPO Las Vegas 2007 
(see PD, Oct. ’07, p. 107 
or at www.packagingdigest.
com/newProductsAll/
Equipment/2007-10-
01.html).
   Now, Silver Joe’s can 
answer the question: Is coffee 
a recreational vehicle? 

     More information is available:
C3 Brandworks, 479/461-0231. www.c3brandworks.com.
Enercon Industries Corp., 262/255-6070. www.enerconind.com.
M&S Automated Feeding Systems, Inc., 952/894-3263. 
www.msautomated.com.
Planet Canit, 312/706-0691. www.planetcanit.com.
Selig Sealing Products, Inc., 630/922-3158. www.seligsealing.com.
WS Packaging Group, Inc., 800/236-3424. www.wspackaging.com.
Pacific Bag, Inc., 800/562-2247. www.pacificbag.com. 
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Vertical cartoners The ASV Series of automatic vertical cartoners is 
part of a complete packaging line, the co. says. The cartoners offer choices 
in speed, footprint and product handling for cartoning ampules, vials and 
syringes, including integrated partitions that are either preformed or formed 
from flat blanks. Designed to handle small to medium size cartons, the vertical 
cartoners meet cGMP requirements. All models offer quick changeover and 
a variety of options for leaflet or booklet insertion, closure, embossing and 
ink coding and infeed configurations. Cartoning is achieved using either 
continuous or intermittent motion, depending on speeds and the application. 
Changeover times are 15 to 20 min when all dimensions change. Closure 
options include hot-melt glue or fold and tuck. All models can handle pre-glued 
cartons and can accommodate reverse or straight tuck closures.
ESS Technologies, Inc., 540/961-5716. 
www.esstechnologies.com

Top-loading cartoner The co. introduces the new Ascent™ robotic 
toping-load cartoner, which is able to reach speeds of up to 120 cartons/
min. The cartoning system blends the elements of traditional cartoning with 
function-specific robotic devices, facilitating virtually any carton size change 
within the adjustment range to be produced, the co. says. It is configurable for 
various product shapes, orientations, layering, counts and speeds by simply 
changing the appropriate tooling. Product features include single horizontal 
magazine with a blank feeder, a blank pulldown and vacuum conveyor 
staging, carton forming with glued bottom, flexbot® transport, flexbot or scara 
robot loading, flexbot closing with glued or tuck top and a Nordson adhesive 
dispensing tank and guns. 
R.A. Jones, 859/578-4497. 
www.oystar.rajones.com

Checkweighing capabilities Checkweighing capabilities are 
added to co.’s x-ray inspection units by developing X-weigh software, which 
can be integrated into existing x-ray systems. The software enables the 
unit to weigh, reject and provide product reports, in addition to performing 
contaminant inspection/missing component functions traditionally associated 
with x-ray inspection. This capability allows for multi-lane checkweighing, which 
means a number of lanes can be converged through the system, with each 
package inspected according to its own target weight parameters. X-weigh also 

offers combined weighing and object checking, which will ensure 
that packages with more than one weight zone are compliant 
in both overall weight and individual weight zones. The X-weigh 

supports a comprehensive report 
package showing trends, 
giveaway and batch 
analysis, and the software 
also can be networked via 

Ethernet to a central 
plant computer or 
SCADA system.
Loma Systems, Inc., 
630/681-2050. 
www.loma.com

Fat-analysis x-ray system The co. introduces its new Eagle™ 
FA, an advanced fat analysis x-ray system, which utilizes dual-energy x-ray 
Absorptiometry (DEXA) technology, enabling real-time scanning of both meat 
and poultry for foreign objects and meat composition. Designed to meet the 
rigors of AMI sanitary standards, the 6-ft, in-line system enables the inspection 
and processing of up to 160 tons/hr of all meat products, whether fresh or 
frozen. The automatic system includes a rejection device that ensures foreign 
objects are removed from production. Also features a 45-sec automated 
calibration routine, batching and blending control functions and a small 
footprint.
Smiths Detection, 865/379-1670. 
www.smithsdetection.com 
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Glue Dots® Adhesive Products provide an
instant, clean bond. No mess, no waste.

How can Glue Dots impact your productivity?
See how at gluedots.com.
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Applied Productivity

(888) 688-7131

Holds Fast.

Adhere labels

Secure product samples 
before shrink wrapping

Attach
promotional 
items

Automated
applicators available

Single-axis actuators 
Single-axis actuators are 
compatible with most servo 

motors and are designed to provide 
precision linear motion in a variety of 
general industrial assembly, as well as 
automotive, packaging and medical 
manufacturing applications. Each unit 
is a ball-screw-driven device, built on a 

sturdy, extruded 6063-T6 aluminum base 
with a black anodized finish and 1045 
steel side supports. By configuring the 
precision-grade C10 ball screw diameter 
and lead, as well as the base width, 
stroke and table length, machine and 
equipment builders can literally design 
these actuators to suit the application at 
hand, without the need for customizing 

a standard unit or building it themselves, 
the co. says. Features include a linear 
slide for medium or heavy loads, a 
grooved base for sensor mounting and a 
top plate with tapped holes for switching 
flags on both sides. Maximum velocities 
are available up to 1055-mm/sec.
Misumi USA, Inc., 800/681-7475. 
www.misumiusa.com 

Stretch sleeves The 
BrandPak Multipack system uses 
a stretch-sleeve applicator and a 
moisture-resistant PE film as an 
environmentally-friendly alternative 
to paperboard containers for 
multipacking applications. The stretch 
sleeve applicators have a built-in, 
zero-downtime material accumulator 
that facilitates continuous machine 
operation; there are no stoppages for 
roll changes. The patented technology 
positively controls the flow of sleeving 
material, producing consistency over 
long production runs. There is no 
adhesive or heat applied, and the 
system will accommodate thin gauge 
material. The stretch sleeving process 
is engineered to allow operators to 
switch quickly from one job to the 
next with a tool-less changeover.  
Other user-friendly features include 
a motorized height adjustment and 
production and I/O monitoring on an 
HMI touchscreen.  
PDC Intl., 203/853-1516. 
www.pdc-corp.com

Development software 
The co. announces the release 
of GP-Pro EX 2.1 HMI and logic-
development software, which includes 
connectivity features such as: Web 
server, FTP server, Network Printer 
Server, plus a remote HMI operator 
interface screen viewer with control. 
New security enhancements allow 
users to track user log-in and review 
the HMI operation log or historical 
trending. Also allows testing and 
debugging without having I/O 
connected. Features live video input 
and recording,  reduced maintenance 
overhead and investment protection.
Pro-face America, 734/429-4971.
www.profaceamerica.com
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Call or Send for Our Free Catalog

INDEMAX, INC.

One Industrial Drive
Vernon, NJ 07462

wwww.indemax.com

973-209-2424
USA & Intl.

800-242-7185
USA

800-345-7185
USA & Canada

973-209-2644
FAX (24 Hours)

We also build special application hoses for over 250 private label people

Note: The use of INDEMAX Products
protects ALL OEM Service and Warranty Policies

About Indemax Hot Melt
Machine Replacement Parts

From The Customers That Have Proven
The Worth of Hot Melt Machine Replacement

Parts Manufactured By Indemax, Inc.

1 “The Most Accurate
Temperature Consistent
and Long Lasting Hoses”

2 “The Most Accurate and
Diameter Consistent Nozzles”

3 “The Fastest and
Longest Lasting Modules”

4 “The Quickest
Delivery”

5 “The Best REAL Service
(Not Lip Service)”

6 “The Most
Reasonable Prices”

SO… If you want the Least Problems,
the Longest Lasting and Most Accurate Low Cost Hot
Melt Machine Replacement Parts…Buy From Us…

That’s
Customer
Testimony!!!

THEIR PRICE
$186.00

OUR PRICE
$88.00

THEIR PRICE
$2395.

OUR PRICE
$1440.

THEIR PRICE
$32.75

OUR PRICE
$16.00

THEIR PRICE
$32.75

OUR PRICE
$19.00

new productsequipment

Can infeed/inverter A new rotary can infeed called the Gatling Gun™ for can lines is 
introduced. The container infeed/inverter system used with can rinsers accepts multiple can sizes 
and can be used wherever multiple can sizes are needed, with minimal changeover downtime 
between fittings. New can sizes can be added at a minimal cost. Can twists are stored within the unit. 
The ability to change can sizes is done with the flip of a few levers. Eliminates the need for hours of 
downtime to replace can fittings. The system can hold 9 different can sizes. 
Entech Fabrications, Inc., 708/597-5568.
www.entechfabrications.com

Encoder interface EnDat 
2.2 encoder interface is available 
with a clock frequency of 16 mHz 
for high-response applications with 
direct drives, especially those found 
in the electronics industry. The 
encoder interface is fully digital for 
high-response drives, with analog 
scanning signals that are digitized 
and subdivide directly at the place of 
measurement to ensure positioning 
accuracy and speed stability. Along 
with automatic self-configuration 
of encoders and drives, the 
transmission of additional information 
to the subsequent electronics is 
possible without additional wires. 
Heidenhain Corp., 847/490-1191. 
www.heidenhain.com

Discharge gate The co. 
releases its patented FastBack 
Revolution proportional discharge 
gate to keep the main product supply 
flowing as it allocates proportional 
amounts to individual weigher/bagger 
stations. Downstream stations will no 
longer have to wait for the product, and 
the discharge gate will also eliminate 
the product damage caused by 
“chopping” slide gates. The product’s 
cylindrical outlet rotates to divert a 
portion of the main product flow and to 
prevent product breakage, seasoning 
loss and seasoning buildup.
Heat and Control, 510/259-0500. 
www.heatandcontrol.com
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Operator panels The 
co. releases the EXTER M70, a 
new member of its user-friendly 
series of operator panels. The 
IP65-rated operator panel has 
been designed for industrial use 
and is configured with the intuitive 
software information designer. The 
product focuses on safety and has 
an emergency button that can make 
an emergency stop at any time. It 
has been designed for both left- and 
right-handed use, and features a 
high-resolution TFT display. With 
640�480-pixel resolution, objects 
and images are presented with a 
high level of detail, leaving no room 
for misinterpretation, the co. says.
Beijer Electronics, Inc.,
847/619-6068. 
www.beijerelectronics.com

Embedded PC The co. 
introduces its CX9010 embedded 
PC, an EtherCAT-ready device that 
features a Windows CE operating 
system and TwinCAT automation 
and control software. The CX9010 
has a slightly higher performance 
processor and a larger memory 
configuration than its predecessor, 
the CX9000. It also features an 
energy-efficient Intel® IXP420 
processor with XScale® technology 
and 533 mHz clock frequency. In 
its basic configuration, the product 
includes the CPU, an internal flash 
memory, a main memory (RAM), 
NOVRAM as a nonvolatile memory 
and one switched Ethernet port 
with two external RJ 45 interfaces. 
Additional Compact-Flash, DVI/USB 
or serial RS232/RS422/RS485 
interfaces are available.
Beckhoff Automation,
952/890-0000. 
www.beckhoffautomation.com

Ultraviolet system The co. releases its UltraLight™ ultraviolet 
system, which boasts 400 w/in. of UV power for efficiency and speed. 
The system has an easy-to-use touchscreen control panel that mounts 
anywhere on a conveyor, machine or system and has the ability for one panel 
to control and monitor up to 10 power supplies. The system operates on 
208/220/230/240 or 460/480 v, single phase for maximum possible operating 
efficiency. It features a low-voltage control power, a built-in main power 
disconnect, a PLC and a 200/300/400 WPI Tri-Power System.
Systematic Automation, 860/677-6400. 
www.systauto.com
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Sustainability in Packaging 2008
March 11–13, 2008
Royal Plaza Hotel, Orlando, FL, US

For more information, please contact your conference team:
Call for Papers: contact Olga Adamovich at +1 207 781 9628 or olga.adamovich@pira-international.com
Delegate and Sponsorship inquiries: contact John Buss at +1 207 781 9610 or john.buss@pira-international.com
Press inquiries: contact Lisa Valentine at +1 207 781 9627 or lisa.valentine@pira-international.com

Following up on the hugely successful Sustainability in Packaging
conference in 2007, this newly expanded conference program is set 
to be the leading sustainable packaging event of the year yet again!

Attendees will benefit from:
•A fully streamed program with dedicated breakout sessions on   

biodegradable polymers, sustainable supply chains, LCA and more
•An unrivalled speaker line up of over 60 new presentations from   

leaders across the supply chain
•Discussion forums, live interviews and interactive debates
•Exhibition of packaging suppliers and services
•A comprehensive agenda focusing on both strategic and 

technical issues
•  Content and publications to give you the tool kit you need to 

devise your company’s sustainability strategy

This is the premier networking event of the year – don’t miss out!

Implementing sustainability through the right packaging decisions

Packaging Digest and Converting Magazine readers receive an additional
10% off their registration fee. Just mention this ad! (Early bird offer does not apply)

In association with:

For more information and program updates, please visit: www.intertechpira.com/sustainabilityUS2008

Easy-open end Easylift™ easy-open can 
end is launched by the co., which reports it’s 
testing it on 400-g packages of cat and dog food 
together with Nestle Purina Petcare Europe in 
the Netherlands. The co. says  the new end, now 
available in a 73-mm-dia, significantly improves tab 
access while retaining all the opening performance 
of its flagship Eole™ technology, making it easier 
and faster for consumers including seniors, 
children and the physically impaired to open food 
cans without openers or other tools.
Crown Holdings, Inc., 215/698-6056.
www.crowncork.com

Attached-lid container With a 50-lb 
capacity and 21�5�12-in. dimensions, the co.’s 
molded HDPE attached-lid container reportedly 
features extra-secure hinges that snap lock when 
the lid is closed. With tie holes for TE seals, the 
container is also said to have a smooth interior for 
easy cleaning, ID areas for labels, a textured bottom 
to prevent slippage on belt conveyors and ergonomic 
molded-in handle grips for easy lifting. It’s also 
recyclable, the co. says.  
Buckhorn, 800/543-4454.
www.buckhorninc.com

Snack-cup label Targeting on-the-go 
packaging needs, the co. develops a promotional 
shrink label for PP snack cups with a printed foil 
die-cut lid, demonstrating the efficacy of single-
sourcing all components. The cup-conforming PVC 
label is printed in five colors flexographically, the 
technique also used for the lid, which reportedly 
incorporates a proprietary peelable sealant film for 
easy opening.
Seal-It/Printpack, 800/325-3965.
www.sealitinc.com

new productsmaterials
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▲ Timer-technology labels

▲ Combination label printing ▲ FlexVision® extended text labels

From blank labels to patented packaging constructions, WS Packaging Group
offers unique solutions to propel your brand to the next level:

• More than 30 unique printing patents and 27 product lines

• Online ordering, proofing, and brand graphics management

• 3 R&D labs and 16 strategically located printing and packaging facilities

For a free consultation call 800-340-3424 x6231, e-mail info@wspackaging.com or visit wspackaging.com

LABELS & TAGS

COUPONS

PROMOTIONS & GAMES

FOLDED CARTONS

RFID SOLUTIONS

LABELING EQUIPMENT

DECALS

OVERWRAP

Slider zipper for large bags What is seen as a pioneering effort, 
the first slider zipper adding convenience and resealable closure to large-format 
laminate and multiwall paper bags makes its debut. For packages to 55 lb, as well 
as the reported only slider system available for woven pouches, the zipper is aimed 
at applications including pet food, wild bird seed and potting soil. The co. cites 
elimination of the need for storage containers, plus the ability to keep the brand 
name before the consumer throughout the usage cycle. 
Zip-Pak, 800/488-6973. 
www.zippak.com

Lid dispenser An alternative 
to open-stacked dispensers at retail 
and institutional levels is EZLID™, 
a system designed to avert ambient 
dust and other contamination 
sources. With only one moving part 
working with all types and sizes of 
drink lids, the system, the co. claims, 
can be made to handle any coffee 
or soft drink lid, and is adaptive 
for any activating device, including 
pushbutton, lever, turn knob or 
electronic sensor.
Kennick Innovations, LLC, 
515/473-5856.
www.ezlid.com

Bottle strips New 
merchandising strips made 
of recyclable plastic extend 
the co.’s range, combining 
visual impact with economy. 
Newest Quickstrip, the co. 
says, obtains an original 
locking tab loop designed 
to accommodate bottles, 
allowing for effortless 
loading, removal and 
rehanging of products, 
at the same time saving 
money by increasing 
production rates and 
decreasing warehouse 
space.
MCD, Inc., 
800/261-7765.
www.mcd.net
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info showcase Literature and other multimedia, product announcements 
and websites for packaging machinery, materials, 
containers, supplies, and services. Contact supplier directly 
or respond online for information.

For more information, contact Barbara Levin at (630) 288-8474, blevin@reedbusiness.com

Flowmeter Filler Model EXACTA-R 
Ronchi offers a compact 8 head advanced technology 

flowmeter filler Model EXACTA-R for users with moderate
outputs for speeds up to 80 BPM. Developed from the 
unique and mature pedigree of 400 machines installed
world wide, it has all the outstanding advantages of its

larger family of flowmeter machines. Current blue chip
users benefit from features including recipe management, 

quick C.I.P/S.I.P, 10 minute changeover, and "on-the-fly"
fill adjustment for individual or all filling heads. 

Ronchi America LLC, 201-802-1901, Fax: 201-802-1905
E: info@ronchiamerica.com, www.ronchiamerica.com

Dispensa-Matic - Since 1974
New Bottle-Matic - labels any cylindrical object 3/4" to 8" 
diameters accurately with speeds up to 950 pieces per hour 
$1999.00. New U-25—power advance for roll labels 3/8" to 
2½" $339.00. Our commitment to quality is supported by 
our TWO YEAR UNLIMITED WARRANTY. Complete line 
of dispensers available. Fast, efficient and reliable! All our 
dispensers assembled by hand, tested and in stock. Mention 
this ad for 10% discount.
Dispensa-Matic Label Dispensers 
800-325-7303
info@dispensamatic.com, www.dispensamatic.com

Sustainable Packaging Think Inside The Box!
EnviroPAK Corporation offers custom Molded Pulp protective 
packaging, utilizing 100% recycled paper, a sustainable 
packaging material. End Caps, Trays and Clamshells can be 
designed, rapid proto-typed and manufactured all under one 
roof. Molded Pulp is an excellent alternative to EPS, plastics 
and corrugate. Benefits include an eco-friendly packaging 
material which is recyclable & biodegradable, nesting that 
reduces storage & freight, less labor to assemble, superior 
cushioning, short lead times, excellent vibration and shock 
protection and affordable tooling. EnviroPAK Corporation
314-739-1202, www.enviropak.com, info@enviropak.com

Shrink Sleeve/Band Applicator by Tripack    
TRIPACK is proud to offer the all new MSA-180 shrink sleeve 

applicator, capable of applying Full Body shrink labels, TE 
neck bands, and sleeves for combo packs at speeds up to 175-

ppm.  The mandrel “bullet” application system allows this 
sleeve applicator to handle round or odd shape products with 

precision. Product sizes ranging from 1” to 4.5” in diameter 
and changeovers in 5 minutes or less. Small footprint at 3sq ft 

cantilevers right over your existing conveyor.
 Tripack., Toll Free: 866-900-1255

Website: www.tripack.net
 Email: sales@tripack.net

Introducing a New Line of CASE SEALERS
A.B. Sealer, Inc. introduces a new line of CASE SEALERS 
starting at $2,900. From Semi-Automatic to Fully 
Automatic Random there will be a sealer to fit any
budget. Sealers are available in stainless steel. A.B. Sealer 
also offers for the first time a Stainless Steel Tape Head.
A.B. Sealer Maximum Series Case Erectors are RUGGED, 
COMPACT and have no tools required changeover. The 
Maximum Series will give you the widest case range in the 
industry. View demonstrations of the MAXIMUM SERIES 
CASE ERECTORS on our website at www.absealer.com.
A.B. Sealer, Inc.
sales@absealer.com, 877-885-9299

Hapa 800 Series On-Line Digital
Hapa 800 Series “Drop-On-Demand” (DOD) for UV digital 
printing of sealed, die-cut blister packs, cartons and labels. 
DOD offers high quality print for small text, graphics and 
bar codes, and unit serialization with full graphic printing 
for track-and-trace and anti-counterfeiting. Greatly increases 
OEE by consolidation of small batches into large volume 
production, bulk packaged and printed to order just prior to 
shipping. Save costs and eliminate over-labeling by printing 
directly on cartons for small batch management. 
Hapa & Laetus, Inc.
(973) 983-2700, info.us@hapa.laetus.com

Misumi Updates its Automation
Components and Web Ordering Sites

MISUMI USA, Inc. announces updates to its automation 
components and web ordering sites. Functional 

improvements include updates to its search engine and 
order processing systems, including a new quick order 
feature. These updates are a result of direct customer 

feedback and demonstrate a commitment to improving 
the operability and overall flow of the sites. To view these 

updates visit our website.
Misumi USA, Inc., 800-681-7475, Fax: 800-681-7402

www.misumiusa.com

If It Can Be Imagined, It Can Be Created
This is the worldview on which we believe and one of the 

credos upon which our company was founded. With every 
project, it is our goal to create and deliver thermoformed 

packaging solutions that will exceed our customer’s 
expectations. Plastic Ingenuity employs a full process approach 

that combines extrusion, design, tooling, engineering, 
prototyping, and thermoforming. By maintaining total control, 

we are able to provide continuous process and product 
improvement, and in turn, provide award-winning custom 

thermoforming solutions for our customers. 
Plastic Ingenuity, 608-798-3071, www.plasticingenuity.com

GO SERVO! Torque Testers from SureTorqueTM     
SureTorque leads the way using servo technology solutions

to meet today's demanding torque testing requirements.
The newest SERVO SST-Lab and SST-120 fully automatic

testers feature servo drive technology with 360°+ capability
to record torque-infinite rotations possible...simply program 

the SST-testers to run whatever profile you require.
"On-the-fly" speed and torque control is standard, providing
application flexibility, higher accuracy and faster cycle time.

SureTorqueTM

(941)753-1095
info@suretorque.com

The Latest in Palletizer Technology
Increase productivity with Columbia Machine’s New SP4000 
palletizer with bi-parting stripper apron; a small footprint, 
high-level, high capacity palletizer capable of forming 
complex patterns with gaps in both directions. The features
 of the SP4000 combined with Columbia’s state-of-the-art 
Product Manager controls package offers users an 
easy-to-operate palletizer that will meet current and future 
pattern needs! View a video at www.palletizing.com. 
Columbia Machine, Inc.
Ph: 800-628-4065, pallsales@colmac.com
www.palletizing.com 
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ALFA Series Servo Stick-Pack Machine     
ALFA Series Servo Stick-Pack Machine delivers superior 
output with web widths up to 1200mm. Designed for wet 
and dry products such as condiments, sweeteners, drink 
mixes and pharmaceutical products. Features include easy 
opening sticks, ink jet coding, gas flush, automatic Stick-
Pack collation, PLC controls and servo motors.
Fres-co System USA, Inc. 
215-721-4600, equipmentinfo@fresco.com 
www.fresco.com

PVC/PETG/OPS Printed Shrink Sleeves 
by Ameri-Seal Inc.
Front, Back, Sides…Ameri-Seals have you covered. These 
Shrink Labels can be printed up to nine colors rotogravure, 
and are available as clear, colored and custom printed 
PVC, PETG and OPS heat shrinkable films. High-Speed 
machinery formulations available. Give your products an 
edge over the competition with beautiful custom printed 
sleeves. PVC/PETG/OPS Shrink Labels meet industry 
tolerance and performance standards.
Ameri-Seal Inc., Tel. (818) 700-9036, Fax: (818) 700-9062
www.ameri-seal.com, mail@ameri-seal.com

Vertical Cartoner/Bottle Loader
The Bivans Model 74A707 fully-automatic vertical cartoner 
automatically loads bottles and vials at speeds of 80 to 120 
cartons per minute. The product is positioned vertically to 
eliminate leakage and ensure product integrity. The machine 
erects, loads, and closes the cartons, for an operator-free 
production line. The cartoner includes an infeed conveyor, 
which can be mated with a rotary table or other accumulating 
device to feed in the bottles. A wide range of sizes and styles 
of cartons, including glue, tuck, and fifth panel display, can be 
accommodated. Bivans Corporation 
(323) 225-4248, Fax: (323) 225-7316, www.bivans.com

J.W. Winco Web Site Offers eStore, 3D-CAD
J.W. Winco, Inc.’s Web site includes an eStore for online 
purchasing. Check pricing on over 18,000 parts, and 
purchase by credit card. Free UPS Ground shipping for
orders over $15. The Web site also offers free 3D-CAD
models in all formats, plus an online CAD viewer. Visit 
our website.
J.W. Winco
www.jwwinco.com

Norden Machinery AB
Norden Machinery AB is the world's leading manufacturer 

of tube filling and cartoning machinery. Our models have 
speed ranges of 25-500 tubes per minute. We are a medium 

sized company operating globally but maintaining close 
relations with our customers. 

Norden Inc.
800-526-5074; Fax:  908-707-0073 

E-mail: info.us@siriusmachinery.com 
www.norden-pac.com

PakTech Develops 6Paks Handles for
Yogurt/Dairy Cups 

PakTech has developed new 6Pak carriers for six to ten ounce 
yogurt or dairy product containers. The lightweight design 
offers a low-waste, readily-recyclable alternative to paper-

board and shrink wrap multi-packs. The ‘sunburst’ shape covering
 the top makes the handle more lightweight, while at the same

 time protecting foil tops from being punctured. Handles fit 
securely over both foil and plastic topped containers. 

PakTech
541-461-5000, Fax: 541-461-5005

www.paktech-opi.com

CTM-Introducing New Labeling Applicator
Now Available - CTM has introduced a new labeling 

applicator evolved from the industry standard 360 Series 
Label Applicator. • Cutting edge stepper drive technology-

providing more power • Tighter labeling placement 
accuracies • More responsive encoding features • RFID 

production capabilities • Ethernet communications 
• Advanced touch screen interface. 

CTM Labeling Systems 
P: 330-332-1800, Fax 330-332-2144

www.ctmlabelingsystems.com
e-mail us at ctmsales@ctmint.com

Drierite Desiccant Bags 
DRIERITE Desiccant bags are filled with DRIERITE
(anhydrous calcium sulfate), the highly effective and
completely safe drying agent. DRIERITE will reduce the
humidity in a sealed container to a -100 F dewpoint which is 
nearly 0% R.H. at ambient temperatures and will not release 
absorbed moisture. Packages that experience temperature 
changes during shipping and storage are best protected by 
including a DRIERITE desiccant bag.
W.A. Hammond Drierite Co. LTD.  
Tel: 937-376-2927, Fax: 937-376-1977
www.drierite.com

Now More Clear Packaging Options 
as VisiPak Expands Its Product Line With 

Thermoformed Clamshells 
Clearly a visual advantage, thermoformed packaging adds 

shape to the presentation of your product. The clear 
clamshell allows your product and printed materials to

show through. Economical and easily customized, a
thermoformed package will protect your product as it 

displays its most precise details. Call 800-797-7886 today
for additional information and FREE SAMPLES!

Visipak
www.VisiPak.com

Shure-Glue/Melton Introduces Full-Featured 
C Series Piston Pump Hot-Melt Units 

Shure-Glue/Melton's C-series hot-melt units deliver flex-
ibility, performance and durability. The C-series melt units 

are market-standard compatible and are available with 4, 8, 
16, 30 or 50 liter capacity tank sizes suited for a wide range 

of application needs. Standard features include PTFE-coated 
tank, full-featured microprocessor control, and accurate 
PID temperature control system. Options include RS485 

communication interface, integral adhesive pattern control 
and auto-feed tank system. Shure-Glue/Melton Systems Inc.
(513) 874-5581, sales@shure-glue.com, www.shure-glue.com
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new products RFID inspection/verification system The new RFID inspection/
verification system inspects RFID chips embedded in plastic bottles, which is 
one of the latest authentification techniques used by bottle makers to defeat 
counterfeiting. The inspection/
verification system begins with 
a visual inspection of a bottle to 
determine its size and type. An 
RFID antenna then verifies the 
presence of the chip embedded 
in its base, writes information to 
it and then verifies its capability 
by reading the information. 
Bottles containing no chip or 
inactive chips are automatically 
rejected. The system conducts 
this verification at rates up to 240 
bottles/min. RFID information enables pharmaceutical companies to instantly 
authenticate products on filling lines to ensure proper labeling. At later stages 
in the distribution chain, the chips also provide companies the opportunity to 
continuously monitor the authenticity of the product, to gather information about 
its travel and to write further information, if necessary.
CIVision, 630/446-7700. 
www.civision.com

Bearings Standard bearings are replaced with 
Lube-for-Life bearings featuring a permanently 
applied micro-poly lubricant, specially designed to 
meet the unique needs of the co,’s conveyors. With 
this change, the conveyors are now maintenance-
free, the co. says. The new greaseless design 
eliminates the need to periodically lubricate the 
bearings and the possibility of grease escaping 
the bearings and contacting product on the 
surface of the conveyor. The micro-poly lubricant 
comprises polymers and oils. The oils retained by 

this porous structure continually lubricate the bearing surfaces through capillary 
action. The precision roller bearings provide an increased surface area which 
offers greater load capacities and longer bearing life. All Lube-for-Life bearings 
are approved by the USDA and the FDA for H-1 food processing applications, 
where there may be incidental contact between food and the bearing. They 
contain corrosion inhibitors, anti-oxidants and an extreme pressure additive.
QC Industries, 513/753-6000. 
www.qcindustries.com
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Autobag® OneStep™ Fulfillment and 
Short-run Packaging Systems 
Autobag AB 180 and AB 255 OneStep baggers are ideal for 
mail order fulfillment and short-run packaging applications. By 
positioning the PI 412c printer directly over the next bag out, 
the OneStep prints and indexes in a single step – eliminating 
bag waste and product queuing. The OneStep can be utilized 
in its standard Print-n-Pack™ configuration, or integrated with 
shipping and customer databases for 1:1 fulfillment operations 
at speeds up to 30 bags per minute.  
Automated Packaging Systems, Inc., Toll Free: 1-888-AUTOBAG 
Fax: 330-342-2400, info@autobag.com, www.autobag.com

NEW Super Seal™ Jr Induction Cap Sealer
The Super Seal™ Jr is the latest innovative sealing solution 
from Enercon. This dynamic system provides more power, 
more productivity and more versatility from a remarkably 
small footprint. Its ideal for lab applications and start-up 
operations as a reliable hand held sealer. It offers a unique 
over-a-conveyor upgrade option for packagers who grow into 
automated production. 
Enercon Industries
262-255-6070
www.enerconind.com/sealing
info@enerconind.com

ClimaProofTM Protects the Entire Package 
from Moisture 

Developed and produced exclusively by Weyerhaeuser, 
ClimaProof™ boxes provide the benefits of wax-saturated 

boxes with the advantage of recyclability. The ClimaProof™ 
box is encapsulated in plastic film, protecting the entire 

package from moisture. The box offers exceptional 
performance under high free water and ice conditions, and 

can replace plastic containers. 
Weyerhaeuser

1-800-TOP-BOXES or 630-585-3350, Fax: 630-585-3500
www.weyerhaeuser.com, wyresponse@weyerhaeuser.com

Esko Software Suite 7  
Esko Software Suite 7 is a complete update of EskoArtwork's 
packaging design and pre-production software tools. It sets a 
new benchmark for package design and pre-production 
productivity, flexibility, collaboration and integration with third 
party software. Highlights of this release include full Adobe® 
CS3 compatibility, stronger CAD and graphics integration,
and capabilities for variable data printing and more.
EskoArtwork
1-800-743-7131, Fax: 937-454-1522
info.usa@esko.com
www.esko.com 

NEW Case Erector from Pearson Capable of 
15 Cases Per Minute!

Pearson Packaging Systems New CE15-T Case Erector 
(patents pending) is an innovative case erector capable 

of forming and sealing cases at speeds up to 15 cases per 
minute. The 45 degree angled powered magazine allows for 

a small machine footprint while maintaining positive case 
advancement into the machine. The CE15 is the newest 

machine in the Pearson Case Erector series which includes 
machines ranging in speed from 15cpm to 70+cpm. Visit 

Pearson's website for more information! 
Pearson Packaging Systems, 800-732-7766, www.pearsonpkg.com 

Bosch Rexroth Lean Production 
Resource Kit 

Originally developed to introduce lean manufacturing 
concepts to packaging OEMs this lean resource CD can 

help you put together the right approach to your own lean 
applications. Everything on this disk will help you cut 

waste, get leaner and make more money with the right 
technologies. To request a copy of your own, visit 

www.boschrexroth-us.com/lean. 
Bosch Rexroth Corporation

1-800-REXROTH (739-7684)
www.boschrexroth-us.com
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Attn: Barbara Levin • Phone: (630) 288-8474 
E-mail: blevin@reedbusiness.com     

Machinery & Materials

www.packagingdigest.com   PACKAGING DIGEST DECEMBER 2007 59

marketplace

Untitled-1 1 6/6/2007 5:23:49 PM

Untitled-2 1 3/20/2007 9:37:46 PM

• Benchtop and Automatic
• Versatile Fast Filling
• Liquids to Viscous Products
• Fast, Easy Changeover
• No Drips
• Fast Delivery

SERVO/FILL®

Volumetric Liquid Filling Systems

Call 800-658-3622

LOW COST, HIGH QUALITY
Liquid Filling System

Believe it.  It’s an Oden Filler.

Oden Corporation
199 Fire Tower Drive, Tonawanda, NY 14150
800-658-3622 • 716-874-3000 • Fax 716-874-1589
www.odencorp.com  •  sales@odencorp.com 

Call Oden for all your net weight and volumetric liquid filling needs.
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WATERLESS CAP SEALER

LLC

®

®

www.automatetech.comwww.automatetech.com

• Advanced “SMART SEAL™” digital induction sealer technology
• Compact/user friendly/stainless steel construction   
• Complete inspection and quality assurance systems 

• Maintenance and trouble-free
• Cost effective, seals a wide 

range of containers and caps
• Originator of the 

“Waterless Cap Sealer”

Automatic & Semi-Automatic Induction Sealers

34 Hinda Blvd., Riverhead, NY 11901 USA • Tel (631) 727-8886 • Fax (631) 369-390334 Hinda Blvd., Riverhead, NY 11901 USA • Tel (631) 727-8886 • Fax (631) 369-3903
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• Certified to be rebuilt using only Genuine Autobag® components.
• Certified to original specifications by factory-trained technicians.
• Certified to pass a minimum 20-point inspection for quality.

Automated Packaging Systems, Inc.
Certified Rebuilt Equipment Center
HS 100 Excel • H100 • HS 211 • PI 4000 

Precision 200/300 • Accu-Count 118/124 • DAC 1000

Accu-Scale • Kit-Veyor • Maximizer www.remanufactured.autobag.com

Call for a Quotation 800-316-6993

We Buy, Sell and Rent

Untitled-2   1 6/22/2006   1:15:53 PM

www.alloyd.com
800.756.7639 x5864

Custom Thermoformed 
blister and clamshell 
packaging
Blister Packaging Machines
RF Sealing Machines 
Reconditioned Machines

 Seal tooling
 Replacement parts
 On-site Service
PMMI-certified 
Operator Training
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PACKAGING EQUIPMENT

PH/FAX: 636-225-1555    
E-mail: midwestpak@aol.com    

www.midwestpackagingsys.com

NEW & USED PACKAGING MACHINERY
YOUR MIDWEST CVC DEALER

MIDWEST
     PACKAGING 
         SYSTEMS

"Complete "turn-key" line integration"

Cremer 12 Lane, 3 Tray Capsule/Tablet Counter CF-1230 • New 3 Cu Ft S/S V Blender with Bar   
Swiftpack 12 Track, 2 Tray Capsule/Tablet Counters • Magnum 48” Tablet Coating System
Sabel Case Packer and Sealer, Model SE-10 • DL Tech Wraparound Labeler DL 152E                 
Alloyd 6 Station Blister Pack Machine 6SC1216 • Austin-Gordon Pouch/Desiccant Dispensers
Enercon SuperSeal 125 Induction Sealer LM4481-14 • Kaps-All E Inline Cap Retorquer
New 125-500 ml Table Top Pneumatic Piston Fillers • Palace Bottle Unscrambler, Model P-2-4

Complete Packaging Lines for Tablets, Capsules, Liquids, and Powders
Process Equipment: Mixers, Tanks/Kettles, Granulators, & Coating Pans

www.djsent.com  •  email: sales@djsent.com
MOST EQUIPMENT CAN BE INSPECTED IN TORONTO!!!

Enterprises
NEW AND USED PROCESS AND PACKAGING EQUIPMENT

 2700 - 14th  Avenue, Unit 6 Phone: 905-475-7644 Toll Free: 888-DJS-SALE
 Markham, Ontario L3R 0J1 Fax:     905-475-7645

AccuWrapper Pallet Wrapper

1.760.598.6500 sales@binerellison.com
1.888.741.2341 www.binerellison.com

Call or go online to learn about our other great machines

BINER ELLISON
H i g h S p e e d P a c k a g i n g M a c h i n e r y

an ACCUTEK COMPANY

Starting at $7,995
Take the load off you label and
let the AccuWrapper handle
you pallet wrapping needs.

Features
• Fast film loading
• 100%-300% prestretch options
• Variable speed DC drive motor
• Alpha numeric touch screen display
• Manual or Automatic operation
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COMPLETE BOTTLING SYSTEMS . . . since 1941

• Unscramblers
• Orienters
• Bottle Cleaners
• Liquid Rotary and

Straight Line Fillers
• Cap, Parts Feeders
• Automatic Cappers
• Conveyors
•Torque Monitoring

• Induction Foil Sealers
• Inspection Systems
• Complete Packaging Systems 

Fast ChangeoversFast Changeovers
Little or no change parts required

200 Mill Road, Riverhead, NY 11901 USA • Tel (631) 727-0300 • Fax (631) 369-5939

Get the Reliability, Flexibility, 
Accuracy and Versatility you 
need in Packaging Machinery www.kapsall.comwww.kapsall.com
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MEMBER

SureKap is more than a reliable
packaging equipment manufacturer.
We are devoted to building long term
satisfaction with our customers as
well as machines that last. 
Contact us to help with your next
capping and filling equipment needs!

770.307.4755 www.surekap.com

■ Cappers
■ Fillers

■ Turntables
■ Conveyors

Fills Right. Caps Tight.

Machinery & Materials

■  In-pack promotions and 
     inserting equipment.

■  Overwrapped and direct food 
     contact inserts.
■  AIB approved-superior rating.

■  Lease, sell or use if we do the 
     printing.
■  Bandolier inserter also available.

847-356-3331
800-927-8020
mark@gallimoreinc.com
www.gallimoreinc.com

1331 Emmitt Rd. • Akron, OH 44306
330-785-4000 • Fax 330-785-4010
www.advancedpoly.com • sales@advancedpoly.com

Advanced
Poly-Packaging,Inc.

WE PURCHASE:
USED H-1OO® BAGGING MACHINES ANY 
CONDITION, OR ANY OF THE APS LINE.

WE ALSO MANUFACTURE:
PRE-OPENED POLY BAGS ON ROLLS 

USED ON THIS EQUIPMENT.
H-100 is a Registered Trademark of Automated Packaging Systems, Inc.
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REFURBISHED BAGGERS

Ti-1000 
Printer

1331 Emmitt Rd. • Akron, OH 44306
330-785-4000 • Fax 330-785-4010
www.advancedpoly.com • sales@advancedpoly.com

Advanced
Poly-Packaging,Inc.
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• Guaranteed Like New!
• Warranty Same as New Equipment
• Factory-Trained Technicians
• Spare Parts Program
• Full Service
• Models from 2005

Two Lines to Choose From:
Advanced Poly 
T-1000 Bagger
Infeed Conveyors 
Counters   
Printers

T-1000 
Bagger US-4000 Rotary

Check-Weigh Scale

T-300-375 
Tabletop Baggers

APS
Baggers
Counters
Scales

Top-Loc® Zippers

For information call
1-800-275-6577
 ext.371
E-mail: info@lpsind.com
www.lpsind.com
ISO 9001: 2000 Certified  

 

Add con venience & value to 
your flexible packag ing with 
our economical reclos able 
zippers. Adaptable to most 
sub strates, they are qualified 
for use on a wide range of 
packaging machines.  Offered 
in multi-configurations. 

Untitled-1 1 11/7/2007 8:38:36 AM

WHEN PERFORMANCE
COUNTS

VOLUMETRIC FILLERS
Liquids, Pastes & Powders

- direct draw fillers starting at $2,250.00
- table top and multi-cylinder automatics
- heated hoppers, agitators, no drip
  nozzles, conveyors, hand cappers, etc.

www.packagingenterprises.com

Packaging Enterprises Inc.
Philadelphia, PA

since 1914 800-453-6213

WHEN PERFORMANCE
COUNTS

VOLUMETRIC FILLERS
Liquids, Pastes & Powders

- direct draw fillers starting at $2,250.00
- table top and multi-cylinder automatics
- heated hoppers, agitators, no drip
  nozzles, conveyors, hand cappers, etc.

www.packagingenterprises.com

Packaging Enterprises Inc.
Philadelphia, PA

since 1914 800-453-6213
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Registered trademarks used are owned by their respective owners

Auger Manufacturing Specialists
22A Bacton Hill Road

Frazer, Pennsylvania 19355 USA
USA & Canada, Toll Free: 1-(800)-544-1199
(610) 647-4677  Fax (610) 640-9085

www.augermfgspec.com
E-mail: info@augermfgspec.com

for All-Fill, AMS,
Bartelt®, Mateer and
Spee Dee Fillers
• OEM QUALITY
• REFER TO PART NUMBER
• MOST ITEMS IN STOCK

FUNNELS and PARTS

Untitled-1   1 6/1/2007   4:08:16 PM

Phone 610 692-7290 Fax 610 692-7282
Web. www.augerfeeders.com 

E-mail info@augerfeeders.com

HORIZONTAL SCREW FEEDER 
6” O.D. or 4” O. D. Tube Available
Up To 120” Port to Port
Motor Options
Stainless Steel Construction
Inlet Hoppers Available
Feeds Powders, Pellets, Flakes & Chips

Other Available Equipment
Flexible, Volumetric & Gravimetric Feeders

Untitled-1   1 11/16/2007   2:40:32 PM

www.packagingdigest.comADVERTISING
MEANS BUSINESS
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                       - DAIRY PRODUCTS, INFANT FORMULA & FOOD, STARCHES, 
COCOA PRODUCTS, SOUPS, PROTEIN BLENDS, SOY-BASED PRODUCTS, 
AND MANY MORE!
 
                       - LET US PACKAGE YOUR PRODUCT UNDER NITROGEN FOR 
EXTRA PROTECTION OR EXTENDED SHELF LIFE.  WE CAN PACKAGE IN A CAN 
OR A POUCH. WE OFFER MANY PACKAGING SOLUTIONS. BULK PACKAGING IS 
AVAILABLE AS WELL.

KOSHER APPROVED. FDA INSPECTED.  USDA APPROVED.

WE SPECIALIZE IN POWDER.   

MAPLE ISLAND, INC. • CALL: 1-800-369-1022
WWW.MAPLE-ISLAND.COMCANNIN

G
POUCHING

DRYBLENDING
    

  O
VER 

    
70 YEARS

OF EXPERIENCE!

AGGLOMERATING

PACKAGING

INSTANTIZIN
G

Material Procurement
       Source & Purchase Materials
       Manage Releases & Deliveries
       Many Industry Partners
Marketing
       Packaging Design
       New Product/Display Concepts

Services Provided In Your Facility Or Ours
1 -800 -9PACK99 (1-800-972-2599)

www.aldelano.com

 Ask us about 

corrugated &

packaging
supplies!

 Contract Packaging
       Anywhere in the US
       Test Market or ongoing

Warehouse Logistics
       Fulfillment
       Foreign Trade Zones

BRINGING YOUR PRODUCTS TO MARKET FROM CONCEPT TO CONSUMER 
SPECIALIZING IN SUPPLY CHAIN SOLUTIONS

▼
▼

▼
▼

▼
▼

▼

▼
▼

Manufacturing Support
       On-Site Project Staffing
       Material Handling
       Laboratory testing ▼

▼
▼

Machinery & 
Materials

Toll Free 1-877-273-6259
www.assemblies.com

email: sales@assemblies.com
WITH MULTIPLE PLANT LOCATIONS IN THE U.S. AND MEXICO, ASSEMBLIES UNLIMITED INC. IS A COMPLETE 
TURNKEY SOLUTION FOR ANY CONTRACT PACKAGING OR ASSEMBLY PROJECT YOU MAY HAVE. VISIT OUR WEB SITE AT 
WWW.ASSEMBLIES.COM TO LEARN MORE ABOUT OUR CAPABILITIES AND TO REQUEST A QUOTATION FOR YOUR NEXT 
PACKAGING PROJECT.

ASSEMBLIES UNLIMITED specializes in:
� CONTRACT PACKAGING    
� CONTRACT FILLING 
� HAND ASSEMBLY
� FULFILLMENT SERVICES

ASSEMBLIES UNLIMITED provides:
� TURNKEY SOURCING OF ALL YOUR RAW MATERIALS  
� MULTIPLE PACKAGING PLANT LOCATIONS IN U.S. & MEXICO
� QUICK RESPONSE � BROAD CAPABILITY
� PROJECT MANAGEMENT � UNLIMITED CAPACITY

 
Midwest Headquarters Western Sales Office:
143 Covington Drive 12396 World Trade Drive
Bloomingdale, IL 60108 San Diego, CA 92128
P: 630-980-0200 P: 858-487-9900
F: 630-980-0298 F: 858-487-9901

       “We help build your business”

Plant Locations

“THE COMPLETE PACKAGING RESOURCE”

609-395-6934
www.mrppackaging.com

RETAIL PACKAGING SERVICES
• P.O.P. Display Design & Procurement • P.O.P. Display Assembly 
• Pallet Display Assembly • Vertical Bagging • Poly Bagging 
• Permanent & Semi-Permanent Display Assembly 
• Automatic Labeling • Gift Set Assembly • Direct Shipment  
• Fulfi lment 

PROMOTIONAL PACKAGING SERVICE
• High-Speed Shrink Wrapping • Value Packs & Bogo's 
• Shrink Banding • Variety Packs • Multi-Packs 
• Hand & Kit Assembly • Bundle Wrapping • CD-ROM Assembly 
• Skin Packaging • Clam-Shell • Direct Shipment 
• Culling & Re-work

SAMPLING SERVICES
• Fin-Seal Overwrapping • Flow Wrapping • Glue Tipping 
• Wafer Sealing • Ink-Jet Printing • Mailing Services

800-559-1163 • Chicago Suburb
www.profi lpak.com

Contract & Private Label Custom Packaging 
of Lubricants and Adhesives – Silicones a 
Specialty. A Woman Owned Enterprise.

PP LL EE AA SS EE PP RR OO OO FF RR EE AA DD CC AA RR EE FF UU LL LL YY

TAMPER EVIDENT FILM
● Tamper Evident Neck Bands
● Shrink Bands For Multi-Packs
● Preforms ● Shrink Bags
● Printing up to 5 colors
● We Design For Your Needs
24 HR. SERVICE (after 1st order)
COSMETIC SUPPLIES USA, INC.

Toll Free: 1-877-9-COS-USA
www.cosmeticsuppliesusa.com

COMPACT INDUSTRIES IS CERTIFIED AS A WOMEN'S 
BUSINESS ENTERPRISE THROUGH THE WOMEN'S 

BUSINESS ENTERPRISE NATIONAL COUNCIL.

 PERSONAL CARE CONTRACT MANUFACTURER    
• Quick-turn, 24 x 7 operations  
• In-house laboratory 
• Bottle & tube filling from amenity to gallon 
• Flexibility of filling thin to extremely dense formulas 

1284 Puerta Del Sol
San Clemente, CA 92673
Phone: 949.226.7289
www.pakondemand.com
E-mail: sales@pakondemand.com               

FLEXPAK
Bags Pouches Tubing Sheeting

YOUR COMPLETE SOURCE
FOR ENGINEERED FLEXIBLE

PACKAGING SOLUTIONS

KNF FLEXPAK CORP.
Phone: 570-386-3550 • Fax: 570-386-3703

www.KNFcorporation.com
sales@knfcorporation.com
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Let JHBertrand
MakeYour Booklet Labels

Copy Expansion Labels...

That’s All We Do! TM

BookletLabels.com
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Labels

Modular Framing
Career
Opportunities

NEW!
HT Series™80/2080/20

www.8020.netwww.8020.net

OOPS...

Cincinnati Convertors, Inc.
Post-Print Dept. • 1730 Cleneay Ave. 

Cincinnati, OH 45212 • (513) 731-6600
www.cincinnaticonvertors.com

Roll Printers, Have You Ever Left Out a 
Net Wt. or Some Other Printed Image 
and Rendered Your Otherwise Perfect 
Print Job Worthless? We Will Add This 
For You in Register and Restore the 
Job to its Original Value. Cover-up and 
Reprint Also Possible.

Printing

RICK PASCAL & ASSOCIATES, INC.
Packaging Industry Executive Search & Recruitment

Dedicated to finding the best packaging talent
Rick Pascal, CPC

P.O. Box 543, Fair Lawn, NJ 07410 
(201) 791-9541 � Fax (201) 791-1861

www.packagecareers.com
Serving Our Clients Since 1984

DISTILLING PLANT

BOTTLING PLANT
• On 10.7 acres
• 2-lines capable of running 
  200 ml up to 1.75 ltd and 
  120 - 180 bottles per minute
• Includes stainless steel tanks 
  from 620 gal to 27,765 gal

• On 6.5 acres
• Capacity of 1,500,000 PGs
  and is capable of making 
  com whiskey, bourbon 
  and grain neutral spirits  

Available in-tact prior to liquidation starting in January 2008.
Contact: Bill Medley at (270) 683-8990

For Offi ce Equipment
Contact: Jerry at (270) 926-2220

FOR SALEFOR SALE

AVAILABLE NOWAVAILABLE NOW
Less than 2-yrs. old: Avaya IP Phone System, some 
new still in box. Switches, Routers, Laser Printers/Fax. 
35+or- Computers, Cubicles, Desks, Chairs and Lamps. 
All top brands: HP, Dell, Avaya, Cisco

For Sale

Miller's Technical Service Inc.
630-553-1797 • Fax: 630-553-2165

Since 1986

Used Form/Fill/Seal/Machines 
Also New Parts! Tape, Nichromes, 

Knives, Heaters, and More.

FOR SALE

www.packagingdigest.com

Contract Packaging marketplace

We are a small Engineering/Project Management company 
that is looking for someone to be a part of a growing company 
that specializes in the Food and Beverage Packaging Industry.  
This person must have knowledge of power distribution and 
control assessment, design and installation in an industrial 
plant environment. Autocad expertise for electrical drawing
sets and mechanical drawing support required. We are 
looking for someone who has 2 to 5 years of practical 
experience working with electrical contractors, inspectors, 
and vendors like GE and Square D on 480 volt industrial 
power design, as well as service entrance experience. The 
job requires 25% travel and the ability to quickly learn 
and utilize project management software. Interested 
candidates, please email PersonnelDept@ctr-inc.com or 
fax 303-225-0231 with a resume and cover letter. 

pdx071201_cls   61pdx071201_cls   61 11/20/2007   12:44:04 PM11/20/2007   12:44:04 PM



Vision sensor New ZFX Smart Vision Sensor with a built-in LCD 
touchscreen simplifies automated inspection by condensing image-processing 
knowhow into recipes that allow the user to select from auto-listed options. The 
hardware has been condensed to two pieces: a camera with intelligent lighting; 
and a controller with a 
built-in HMI, from up 
to nine components 
that reduce installation 
costs. The simplified 
setup for the vision 
sensor starts by 
choosing the best 
lighting from a palette 
of 12 thumbnails of 
different automatic 
lighting setups, which 
are then refined by 
onscreen adjustments 
to optimize contrast in 
areas for inspection. 
Next, the user 
chooses from nine 
measurement tools, 
including color hue with automatic color filter selection and up to four color 
extractions; a 360-deg pattern search and a new sensitive search that subdivides 
a region into 9, 25 or 100 cells to detect subtle defects and color variations. 
Finally, the user sets real-time position correction to stabilize the search for parts 
or features presented at random angles and positions. The sensor can inspect 
up to 32 regions of interest with 360-deg rotational search in less than 28 msec. 
Omron Electronics, 866/886-6766. 
www.omron247.com
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new productsequipment

marketplace
Contract Packaging

UNIT DOSE AND MULTI-DOSE
CONTRACT PACKAGING

For more information
call 954-963-6226
www.lfweb.us

• Guarantee freshness and purity of your product
• Reclosable and non-reclosable models available 
• Sizes from 0.33ml to 10ml 

3890 Pembroke Rd. • Hollywood, FL 33021 USA
Fax: 954-963-6227 • E-mail: lfweb@lfweb.us

Since 1868
■ Full Manufacturing & Packaging Services
■ OTC Creams, Lotions, Ointments
■ Bottles, Jars, Tubes, Pouches
■ Compressed Tablets - Dietary Supplements
■ Custom Formulations
■ cGMP Compliant, FDA & EPA Registered   
    Facility
89 Bridge Street • Lancaster, NH 03584

800-522-2469
www.pjnoyes.com

Hot fill juices and beverages
Can, Glass & PET, Convenient 

to Mexican Markets

Contact: Dodson Galloway
956-585-8321 

Mission, Texas 78572 
Email: dodson@tcxjuice.com 

Your Partner 
In Packaging.

Over 25 Years Strong
Convenient Midwest Location

Multiple Lines & Packaging Capabilities
GMP/SPC/AB Trained Staff

Rapid Turnaround Time

info@tollpackaging.com
www.tollpack.com

Call today for a quote!  
888.248.8423

Toll Free: 877/347-9725  www.cuppac.com  info@cuppac.com
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sales staff
Sales and Marketing Offices
Steven Reiss, VP, Publishing Director
630/288-8807 Fax 630/288-8818
sreiss@reedbusiness.com

Robert W. Heitzman, Publisher Emeritus
630/288-8735 Fax 630/288-8750
rheitzman@reedbusiness.com

SOUTHEAST/MIDWEST
John Kimler
630/288-8736 Fax 630/288-8750
jkimler@reedbusiness.com

EAST/MID-ATLANTIC
Lisa Evans
646/746-6418  Fax 646/746-6404
levans@reedbusiness.com

EAST/CENTRAL/ONTARIO/QUEBEC
Tom Corcoran
610/696-1820  Fax 610/696-2159
thomas.corcoran@reedbusiness.com

WEST/SOUTHWEST/MIDWEST
Steve Slakis
630/288-8751  Fax: 630/288-8750
steve.slakis@reedbusiness.com

Classified/Info Showcase
Barbara Levin
630/288-8474 Fax 630/288-8750
blevin@reedbusiness.com

Mary Williams, Marketing Services Manager
630/288-8745
mwilliams@reedbusiness.com

Hilde Diestl, Publisher’s Assistant
630/288-8740
hdiestl@reedbusiness.com

INTERNATIONAL REPRESENTATIVES:

Europe Anthony Rochman 

anthonyrochman@btnternet.com 44 7939 151592

Australia/Philip Brandon pbrandon@partnerstoo.com

China and Hong Kong/Liz Lee

lizhi@reedbusiness.com.cn

Israel/Asa Talbar talbar@talbar.co.il 

Japan/Masayuki Harihara/Yukari Media Inc. 

www.yukarimedia.com

Korea/Young-Seoh Chinn, Ph.D./JES Media, Inc.

jesmedia@unitel.co.kr

Singapore and Southeast Asia/June Tan 

june.tan@rbi-asia.com

baretella@exportwerbung.ch 

Taiwan/Robert Yu

sales@wwstaiwan.com 
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MOVERS & SHAKERS
Lenze-AC Tech appoints Christine 
Clancy customer-service manager. 
B&R Industrial Automation hires 
Jerry Golden as manager, end users

Nordson Corp. 
hires Linda 
Ray as global 
business-
development 
manager for 
new markets in 
the Adhesive                  
Systems Group.
Display Pack, 
Inc. hires 

Kelly Ritter as advanced purchasing 
manager and Tim Harms as controller.

Motoman, Inc. 
hires Trevor 
Jones as senior 
general manager 
of Yaskawa 
Motoman 
Canada. 
Georgia-Pacifi c, 
LLC names 
William A. “Bill” 
Frerking vp and 

chief sustainability offi cer. 
SATO America, Inc. names Greg 
Simmons technical support 
supervisor for its operations in the 
Americas and appoints Cynthia 

Jameson 
technical writer.
Printing 
Sciences 
p.l.c appoints 
Michael J. 
Brown president, 
North American 
Operations.
Huston 
Patterson Corp. 
promotes Lee 

Tirey to a new client services manager 
position representing the Mid-Atlantic 
region, which includes NJ, PA, VA 
and WV. 
Crown Holdings, Inc. promotes James 
D. Wilson to president, CROWN 

Aerosol 
Packaging USA. 
Great Northern 
Corp. promotes 
John R. Davis to 
the position of 
corporate CEO 
in addition to his 
role as president 
of the Packaging 
Group, and 

William A. 
Raaths, CEO 
since 2002, 
will become 
chairman of 
the board. The 
changes will be 
implemented 
at the annual 
meeting in April 
2008.

Milacron, Inc. hires Brian T. Bishop 
as vp of marketing, global plastics 
machinery.

GROWING & GOING  
Vacuum Barrier renovates and 
expands its Woburn, MA headquarters.
 Sonoco’s Matrix Packaging unit 
opens a new rigid plastic container 
plant in St. Louis. in the fi rst quarter 
of 2008 to produce extrusion blow-
molded bottles for household chemical 
and personal care markets.
Amcor expands its Apriso FlexNet 
deployment into its Flexibles Division.

BUYING AND ALLYING
Markem Corp. (Keene, NH) and 
Imaje S.A. (Bourg-lès-Valence, 
France), two of Dover Corp.’s Dover 
Engineered Systems companies, 
combine to become Markem.Imaje, 
and Serge Kral is the newly appointed 
president of Markem.Imaje.
Bemis Co., Inc. partners with 
Plantic Technologies, Ltd., an 
Australian company specializing 
in starch-based biopolymers, to 
develop and sell renewably resourced 
fl exible fi lms using patented Plantic® 
technology. 
Cloud Packaging Solutions, LLC 
acquires Automated Packaging, Inc. 
and Nature Clean Products, LLC lo-
cated in Winder, GA.
Rockwell Automation, Inc. buys 
Pavilion Technologies, Inc., which is 
headquartered in Austin, TX.
Multi-Color Corp. acquires Collotype 
Intl. Holdings Pty., Ltd., which is 
headquartered in Adelaide, Australia.
International Paper acquires Fidelity 
Container Corp.
WS Packaging Group, Inc. purchases 
SenecaSalem, Inc.

CHEERS 
Alcan Packaging’s president and 
CEO, Ilene S. Gordon, is named to 
Fortune Magazine’s “Global Power 50,” 
which recognizes the most 
powerful women executives in 
international business.
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newsmakers
Advanced Poly-Packaging Inc 4
800/754-4403
Air Blast Inc 64
626/576-0144
Alcan Packaging  12,13
773/399-3742
Alpha Packaging 47
800/421-4772
American Chemical Council
www.opcleansweep.org
AR Arena Products Inc 39
800/836-2528
Automated Packaging Systems 15
800/331-4414
 Berry Plastics Corp 27
812/306-2000
Bodolay Packaging Machinery 41
813/754-9960
Bosch Rexroth Corp 23
800/REXROTH
Boston Gear 22 
www.altramotion.com/pack
CTM Labeling Systems 18
330/332-1800
CVC Technologies C-3
877/282-7333
DAK Americas 35
888/738-2002
Econocorp Inc 33
781/986-7500
Fanuc Robotics NA 49
800/477-6268
FKI Logistex 38
877/935-4564
Flexicon Corp  26 
610/814-0600
Fogg Filler Co 50
616/786-3644
FP International 42
800/646-4757
Fort Dearborn 7
847/357-9500
Fres-Co System USA Inc 14
215/721-4600
Garvey Corp 8
800/257-8581
Gilbreth 5
800/630-2413
Glue Dots Intl 51  
888/688-7131
Hewlett-Packard Co 19
www.hp.com/go/oeminkjet6
Hitachi America Ltd C-2
914/524-6645
Indemax Inc 52
800/345-7185
KHS Inc 11
www.khs.com
Kliklok-Woodman 30,31
770/981-5200
Labthink Instruments Co Ltd 14
+86 531-85811021
Leuze Lumiflex 37
248/486-4466
LightMachinery Inc 6
www.lightmachinery.com
MeadWestvaco Natralock 3
804/201-2447
Mitsubishi Electric Automation Inc 1
847/478-2100 
Monitoring Technology Inc 4
703/698-5520
National Adhesives C-4
800/797-4992 
Norden Inc 37
908/707-8008
Ohlson Packaging 16
508/977-0004
Optima Group 33
920/339-2222
Packaging Summit 2008, The 45
www.pkgsummit.com
PakTech 28
541/461-5000

PIAB 43
800/321-7422
Pira Intl  54
44 (0) 1372802164
Plastic Ingenuity Inc 48
608/798-3071
PlexPack 42
800/265-1775
RD Industries Inc 25
800/759-7090, ext. 3
Schneider Packaging Equipment 53
315/676-3035
Sine Systems 44
586/465-3131
Stäubli 46
800/257-8235
Stoffel Seals Corp 41
800/344-4772
Stull Technologies  10
732/873-5000
Sun Chemical Corp 20,21
800/933-7863
Teledyne TapTone  28
508/563-1000
Tetra Pak Intl 34
www.tetrapakusa.com
Tinius Olsen Testing Mach 64
215/675-7100
Tri-Tronics Co 29
800/375-8861
Tronics 43
219/769-0876
Unit Pack Co Inc 32
877/930-3200
Videojet Technologies/Marsh 17
800/541-8823
VIP Color Technologies 25
800/213-3215
WS Packaging Group Inc 55
800/340-3424, x6231
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Test Development:
Our experts can 
assist you 
in planning 
a program or
creating new
test methods
to global 
standards.

Test
Equipment:
Hardware
and software for 
testing full range of
packaging using 
tensile, stretch, burst,
puncture, top-load,
crush, peel, tear, drop,
and friction tests.

Test Support:
Superior service from
third-party accredited
field engineers.

Package
testing

solutions
from

Tinius
Olsen.

(215) 675-7100 • www.TiniusOlsen.com

CAN and BOTTLE
WATER BLOW OFF
CAN and BOTTLE

WATER BLOW OFF
• Mounting hardware for quick installation.

• Quick adjustments for different sizes.

Phone: 626.576.0144
Fax: 626.289.2548
P.O.Box 367, San Gabriel, CA 91778
E-mail: SALES@AIRBLASTINC.COM
Web Site: www.airblastinc.com
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Webcast: 
State of Green in Packaging
The Sustainable Packaging Coalition 
and Packaging Digest reveal results 
of a newly completed, comprehensive 
research study benchmarking the 
state of sustainablilty in the packaging 
marketplace. Register now at 

www.packagingdigest.com/sustainable

Visit www.packagingdigest.com/whitepapers to find 
white papers covering issues in the packaging marketplace: 

White Paper: Six benefits of outsourcing your packaging 
engineering activities 
DDL 
Download at— www.packagingdigest.com/info/909

White Paper: Selecting the right poly-bag film to meet your 
packaging requirements 
Automated Packaging Systems
Download at— www.packagingdigest.com/info/613

PACK EXPO Video Showcase!
View exciting company videos showcasing product demos, innovative 
solutions and new technology from this fall’s PACK EXPO show floor. 
Visit www.packagingdigest.com/info/packvideos

newsbytes
Visit packagingdigest.com/bytes for these top 
headlines in the packaging marketplace.

Naturally Iowa to produce PLA bottle preforms
Naturally Iowa says it will become the first U.S. dairy company to 
manufacture PLA bottle preforms. The co. has ordered the necessary 
molds for the manufacturing and production of PLA bottle preforms.

Pennsylvania bars hormone-free milk labels
The state Department of Agriculture announces a ruling that non-
hormone labels imply that one brand of milk is safer than another. The 
department asserts that there are no distinguishable characteristics 
between the two types of milk.
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CVC Technologies Inc.

Quality
Value
Service

“Leading Global Packaging Equipment Supplier”

CVC Technologies Inc. offers our 
customers the best value in the 
packaging equipment industry.  

Our unique business model enables 
us to provide you with;

ROI JUSTIFICATIONS THAT YOUR            
  BUSINESS REQUIRES

LOWER OPERATING COSTS

INCREASED OPERATING FLEXIBILITY

QUALITY THAT YOUR CUSTOMERS              
  DEMAND

  UN-PARALLELED SERVICE

CVC Business Partner
Capmatic LTD
12180 Boul. Albert-Hudon
Montreal North, (Quebec)
H1G 3K7 Canada
514.322.0062
514.322.0063
info@capmatic.com
www.capmatic.com
Pack Expo 2007 - Booth C-110

CVC Technologies Inc.
10861 Business Drive 
Fontana, CA 92337
909.355.0311 Phone
909.355.0411 FAX
sales@cvcusa.com
www.cvcusa.com

East Coast Office
2400 Main Street Extension, Suite 8
Sayreville, NJ 08872
732.316.5200 PhoneTAIWAN             USA             ITALY            INDIA              RUSSIA             CHINA

LABELERS
TABLET PRESSES

LIQUID PACKAGING LINES
TABLET/CAPSULE PACKAGING LINES

POWDER PACKAGING LINES
BLISTER PACKING MACHINES

END OF LINE PACKAGING

Visit With Us At Pack Expo 2007
Las Vegas, Nevada
October 15th, 16th and 17th
Booth S-5577

Register for Our Daily Giveaway!
Apple iPod Touch & iPhone
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Our customers keep telling us they breathe easier

because EASY-PAC Package Sealing Solution has 

the lowest operating temperature at just 200°F, and

that means nozzles stay clean and char-free. With

clean nozzles you’ll benefit from reduced downtime,

maintenance and overall cost in use. But that’s not all.

When you purchase EASY-PAC adhesive you get an

entire Package Sealing Solution that includes a 

● Char-free, 200°F hot melt

● New hot melt application system

● Integrated Auto-fill system

● Convenient storage bin

● Replacement parts guarantee

And, there’s no capital expense for you to get 

the complete package.

EASY-PAC also comes with the promise that 

you’ll achieve:

● maximum packaging uptime

● lowest cost in use sealing

● hassle-free sealing, and 

● premium operator safety

EASY-PAC Package Sealing Solution...it’s a breath 

of fresh air. Call us today for all the facts at 

1-866-266-5565.

National Adhesives

10 Finderne Avenue, Bridgewater 

New Jersey 08807-3300  USA 

Tel: 1-866-266-5565  Fax: 513-683-5310 

Internet: www.myeasypac.com

Fast relief from nozzle congestion.

1000 hours at 350°F. 1000 hours at 200°F.

Eliminate the primary cause of 

downtime with the EASY-PAC™ 

Package Sealing Solution.
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